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1. Message from Macronix Executives

1.1.A Message from the Chairman and CEO

As the world’s- leading manufacturer in the Non-&dé Memory (NVM) market,
Macronix provides a full range of NOR Flash, NANR$h, and ROM products. By
upholding its business philosophy of "honesty," k&g is not only the largest global
manufacturer and supplier of the most advanced Ri@ialso the second largest global
leading manufacturer and the No. 1 Asian brand Nl@sh memory provider. Regarding
its NAND flash products, although Macronix only erd the market in the last few
years, the Company has already achieved an expahgmwth in 2015 compared to the
previous year, and we foresee substantial roormfprovement in 2016.

As an innovator of the memory industry, Macronixagively investing in the
research and development (R&D) of prospective mgrabips. The widespread
application of Macronix products and market develept trends have provided
Macronix with two major advantages in advanced @ssig technologies and complete
product lines, which enables it to continuouslynefand develop new products. In
addition to accelerating the manufacturing of 3DNNAflash, we continue to offer a
complete system integration solution to customatsemdeavor to meet the increasing
demands for Internet of Things and smart wearaécds by introducing miniaturized,
wide-voltage/ultra-low power consumption, and hygtdliable products. In 2015,
Macronix launched the fastest SPI NOR OctaFlashgiwmeets the demands of the
Automotive Electronics market. For the Aerospace Bafense (A&D) market that
imposes strict reliability requirements, Macronucsessfully developed the first
high-performance Quad SPI NOR Flash. Following gedircultivation and development,
the I/A/I (industrial/automotive/infrastructure) mains will be the main source of growth
for 2016. Macronix has won the trust of its custerfeom all over the world with the
best product quality and commitment in sustainatd@agement.

Macronix actively constructed a complete greentsdacc product supply chain
management system, using standards that are sufgeregulatory requirements to
enhance our performance in environmental protectooupational safety, and health. To
expand our social care and respond to global treMdsronix prohibits the use and
purchase of conflicting minerals while tracks tberges of gold (Au), tantalum (Ta), tin
(Sn), and tungsten (W) to ensure that these miteaane from eligible refineries and



not "conflicting mineral zones". Macronix has aiswited supply chain partners to sign
the Supplier Social Responsibility and BusinessdstAgreement, and conducted
certification, training, and evaluation of supphain management system. In 2015,
Macronix conducted scenario simulations on ten majses and implemented a project
for improving 15 risk items in order to reduce fiential impact of business disruption.

In terms of strategies for talent training, Macronot only strives to build a warm,
happy work environment to transform itself intoesalthy, happy company for employees
to enjoy a balance between work and living, the tdaix Education Foundation also
fosters technology professionals by sponsoringvtheronix Golden Silicon Awards and
Macronix Science Awards events for 15 consecuteary, these competitions have
attracted over 20,000 teachers and students ticgipate. Envisioning the development
trends of the industry, Macronix continues to iqmyate a wide variety of applications
such as green energy, biomedicine, robotics, snaanies, and 10T into these
competitions to further stimulate domestic reseafttese studies provide long-term
inspirations to domestic scholars in exploring sceeand developing the potential to
innovate.

Macronix is fully dedicated to promoting Corpor&ecial Responsibility (CSR).
Macronix was the first semiconductor firm in HsincBcience Park to receive the
SA8000 Corporate Responsibility Management Systeerifficate. Our CSR reports are
compiled according to the Global Reporting Inittat(GRI), G4 Guidelines and
Accountability 1000 Assurance Standards (AA100Q)ily the past three years,
Macronix has achieved a Gold CSR Rating on the Bdid/cooperative platform, which
is assisted by global corporations in monitoringiers' sustainable performance.
Macronix was ranked in the top 5% of all supplidiise evaluation results of EcoVadis
served as the key reference for over 20,000 matwrégs throughout the world to
evaluate and select their suppliers. Macronix'stalo obtain a gold rating every year
reflects the Company's outstanding performanceSR @nplementation.

Macronix strictly adheres to a high standard opooate governance practice. We
have established positive relationships with oaketholders including shareholders,
employees, the society, customers, and suppliedswa also ensured that the interests of
all of our stakeholders are balanced. We have déiise Code of Business Conduct and
Ethics, requiring our employees to exhibit honest athical conduct when performing
their duties, as well as to adhere to the regulataf this Code. In 2015, the Taiwan



Stock Exchange placed Macronix in the top 5 congzmattiat received outstanding
performance in the first corporate governance etelo. This validates Macronix's
efforts in implementing corporate governance, ersjirag the importance of
shareholder equity, maintaining operational trarspey, and its excellent performance
in risk management and information disclosure.

Macronix pursues corporate and social sustainadteldpment. We foresee the
potential development of various products sucto@snearable devices,
automotive/industrial products, as well as infrastures, all of which will be the main
driving force of future business growth. We willtmue to make advancements to the
technologies and products we own, with hopes ditorg greater economic value. In
addition to cultivating our main business actigtieve strictly adhere to standards of
business ethics and embrace honesty and rightesgisie will endeavor to be a good
corporate citizen, persist in our commitment toiemnmental sustainability, and do our
best in contributing to the society, thereby impnovthe quality of life for humans.

Macronix Chairman & CEO
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1.2.A Message from the President

As a leading provider of non-volatile memory, Mauroadheres to our corporate
values of "innovation, quality, efficiency, servi@nd team work" and persevere in our
business philosophy to deliver high-quality, inntbve, and performance-driven products
to our customers with world-class R&D and manufantucapabilities.

In addition to creating innovative products andugimg) the continuous growth of its
main businesses, Macronix also anticipates fulfjllits role as a global citizen and
becoming the benchmark company in green technoRggarding environmental
protection, safety, and health systems, we actipedynote energy and water
conservation, as well as waste reduction throughm@nagement system; we also invest
in renewing and maintaining various types of equ@ptfor preventing air, water, waste,
and noise pollutions. In the first half of 2015 jwan experienced the worst drought
since 1947. Despite our need for a considerablenvelof water in the production
process, we know how important water resourcestlaeegfore, Macronix remained
dedicated to promoting water conservation. Thaakbe efforts of our 12-inch Fab 5
plant, Macronix was honored as the manufacturénerHsinchu Science Park that
demonstrated excellent water-saving performan@®irb.

Besides mitigating environmental impact by reguaigtbur daily business operations,
we also proceeded from the source, incorporating@mmental protection concepts into
our product designs. Macronix's green productonit conform to EU's ROHS
directives and the requirements for substancegigfvigh concern (SVHC), but also
take into consideration customer needs. Furthermaeerohibit the use of conflict
minerals, integrate the primary members of a produpply chain to construct a
comprehensive green electronic product supply cim@nagement system, and
implement risk assessment of suppliers (RAS) tarenthat the entire supply chain could
jointly implement green practices.

Macronix follows international trends in environngrprotection, and procures
equipment with Eco Labels (implemented by the Emwinental Protection
Administration) or Energy Star labels (promotediy Ministry of Economic Affairs).
Therefore, we were honored as a manufacturer aliexce that promotes green
consumption and implements green procurement bigtiveonmental Protection



Administration, and we were also regarded as aj@imanufacturer and group in
Hsinchu who performed exceptionally in green preauent.

We uphold the belief that employees are fundameotle Company and are the
most precious asset; therefore, we attach extrerpertance to employees' quality of life
and development and issues such as health ang.3Aketcontinuously build Macronix
into a healthy, happy company where a wide vaoégoftware and hardware facilities
such as diverse learning maps and learning envieahare established for cultivating
our employees. To care for the physical and mdmalth of our employees, we
continued to promote the Sports Day program theb@rages employees to develop the
habit of exercising regularly while balancing thework and life to create the perfect
vision with the Company. In 2015, Macronix was aedt the "Excellent Healthy
Workplace - Health Leadership Award" and won thallkePromotion Badge - Top
Honor for an Accredited Healthy Workplace, whichtifier confirmed Macronix's
commitment in employees' physical and mental health

CSR has become a crucial sustainable developmeiot ithe Macronix CSR
Report faithfully discloses our persistence aneiheination in advancing toward
long-term corporate sustainable management. Mackeitliincorporate the concept of
CSR into its management system, internalize thi€ept into its corporate culture and
value system, continue to strive to maximize besddr its employees, customers,
partners, and shareholders, and aim to producewaityubeneficial outcome for the
company, environment, and society.

Macronix President
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2. Macronix

Macronix, a leading integrated device manufacturéhe Non-Volatile Memory
(NVM) market, provides a full range of NOR flashAND flash, and ROM products.
With its world-class R&D and manufacturing capdl@B, Macronix continues to deliver
the highest-quality, innovative and performanceehiproducts to its customers in the
consumer, communication, computing, automotiveyogting and other segment
markets.

Macronix was founded in Taiwan's Hsinchu Sciena& Bal1989; since its
inception, the Company continues to leverage tieptitive advantages of its products
and constantly strives to enhance our productia@hnaanufacturing capabilities in order
to deliver high-quality products and services. Ef@re, we successfully established
long-term, mutually beneficial strategic partnepshivith large, world-class
manufacturers. Macronix has adhered to high stalsdafrcorporate governance, while
actively maintaining investor relations and advo@aCSR. Macronix has been awarded
Corporate Governance System Evaluation Certifiodioo companies traded publicly
and over the counter, and was the first semicomduncanufacturer in the Hsinchu
Science Park to receive the SA8000 Corporate Radbty Management Systems
certificate.

Each year, Macronix allocates 10 to 12% of its neseto research and development,
the results of which have been published in tedipournals as well as multiple
international academic conferences such as IEDM@8E€C over the years. Macronix
currently holds intellectual property rights over@0 key international technologies and
patents. We have formed an alliance with leadigg{tech firms across the world to
collectively conduct research for developing tedbges for Phase Change memories.
Macronix has also announced the world's first flasispective technology,
BE-SONOS™. All of these developments are aimedatiging solutions for the next
generation of non-volatile memories.

Macronix currently owns one 12-inch wafer fab (Fdpone 8-inch wafer fab (Fab
2), and one 6-inch wafer fab (Fab 1). Macronix gesiand fabricates its nonvolatile
memory products in Fab 5 and Fab 2. Fab 1 focuse$rategic foundry businesses for
niche analog and logic products.



Macronix spun off its logic products unit and e$isdted subsidiaries so that the
Company's operations could better focused on delig®ptimized performance. Since
then, the subsidiaries and Macronix have coopeiatdte R&D of mobile platform
solutions; expanding the Group's overall integratiapabilities.

Looking ahead, Macronix will continue to researal develop new technologies to stay
ahead of the competition, while continue with newduct development and enhancing
its technologies, quality, and services in ordantwease its competitiveness and
profitability. We will do our utmost to deliver siagnable growth for Macronix while also
enhancing Taiwan's competitiveness worldwide.

M;‘—’:In BE B W M 6 MR
1.2 Macroxsix INTErsaTional, Co., Lo,

ERNETRES
MISSION STATEMENT

EELRAR BETFRERLHEGRAXAATHART
DA R AT RSO ST RT RORY - RELAIMOES R
REeBAT FAFERMORBAES -

Macronix is and will continue to be a leading provider of
innovative customer/application driven system solutions and
non-volatile memory requiring state-of-the-art technology, the
highest quality and trustworthy service.

FFREHTE
Chairman & CEO
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A Glance at Macronix

Highlights

v" One and only TW-based non-volatile memory
provider with own brand and global
competitiveness

v' Devoted to long term investments in R&D and
proprietary technologies

v" Owns complete intellectual property portfolio an
has the capability to provide integrated solutions

o N

Date Established

December 1989

Publicly listed March 1995

2015 revenue NT$20.928 billion
General 3,529
employees

No. of ey
Management | 692

employees level

(individuals)

(manager and
above)

Fab capacity

FAB 1 (6”) ~37K

FAB 2 (8”) ~55K

FAB 5 (12")~20K

ROM market share

No. 1 worldwide

NOR Flash m

arket share

No. 3 worldwide (No. 2 weritte for Serial NOR

Flash)
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2.1 Products and Services

Macronix, an integrated device manufacturer inNlbe-Volatile Memory (NVM)
market, provides a full range of NOR Flash, NANRg$H, and ROM products.

With its R&D and manufacturing capabilities, Macponontinues to deliver
high-quality, innovative and performance drivendurcts to its customers in the
consumer, communication, computing, automotiveystidal, and other segment
markets.

Macronix is one of the few companies capable ofigiing a comprehensive lineup
of densities for Serial NOR Flash products from &bt to 1 Gbit. We also have
miniature NOR Flash products that can adequatdiyl the demands for lightweight and
miniature portable electronic products. Moreoverr, self-developed Single-Level Cell
(SLC) NAND flash products with superior quality argdiability meet the needs of a high
level, embedded market. We also provide KGD (Knd@waod Die) products to meet the
needs of SIP (System in Package) solutions. Ind@&fmead-only memory, we have
begun mass-production of 32 nm XtraR®ptoducts.

In 2015, Macronix has developed an ultra-low powede range vcc flash, which
saves more than 60% of power compared with convealtiflash devices to fulfill the
demands of wearable smart device markets. We mtismluced the industry's fastest SPI
NOR OctaFlash that satisfies the requirements tinaotive infotainment, telematics,
and digital cameras for flash memory with high-cafya fast-transmission, and high
reliability.

11



Macronix Products and Applications

Product Type Key products

Applications and Functions

Read-only Memory
(Mask ROM/XtraRON)

Video game cartridges, electronic
dictionaries, printers, personal
entertainment devices, electronic to
etc.

yS,

_ NOR Flash Memory
Non-Volatile

Memory IC

Mobile phones, set-top boxes,
personal computers, digital cameras
MP3 players, CD-ROM drives,
printers, hard drives, network device
tablet PCs, wireless communication
devices (Bluetooth, WLAN), arcade
games.

NAND Flash Memory

Mobile phones, set-top boxes, TVs,
digital cameras, MP3 players,
printers, hard drives, network device
tablet PCs, wireless communication
devices (Bluetooth, WLAN), arcade
games.

Sub-micron logic
process/pressurized
Wafer Foundry CMOS and BCD process

Provide pressurized CMOS
manufacturing technology; provide
service for power management and
LED / LCD driver IC services.

Services
Embedded

ROM/Flash/MTP/OTP
Process

Provide integrated embedded
ROM/Flash/MTP/OTP techonology

to strategic clients.

12



Scope of Application

Computers

NE &

Personal computers, notebooks, tablets, comput
peripherals/accessories, and printers

er

Consumner

TV/MOD, wearable devices, drones, sports
cameras, digital cameras, smart home appliance
video game systems, Pachinko, toys, audiovisua
tools

ls’

1

Commuiication

Mobile networks, home networks, enterprise
networks, telecommunication networks

Advanced driving assistance systems, infotainm
telematics, clusters

ent,

Automation, smart building, smart grid, smart
medical device, transportation, POS, M2M

Key Markets

Macronix is export-oriented, with Japan as ourdatgnarket. Japan is a prolific
manufacturer of gaming systems and consumer efectravorldwide; therefore it has
strong and consistent demand for high quality I@gonents.

13



Product Sales and Market Share

Product 2015 -
Sales turnover Sales ratio
NOR Flash Memory 13,241,519 65%
NAND Flash Memory 1,589,543 8%
Read-only Memory (ROM) 3,164,896 15%
Wafer Foundry Services (FBG) 2,539,285 12%
Others 2,186 0%
Total 20,537,429 100%
Unit: NT1,000

MaskROM/XtraROM, one of Macronix' main products, has long beergthbal
market share leader. According to 2015 OTP ROMajlafarket share statistics, we are
ranked number one in the global ROM market share.

Type

Rank

Read-only Memory (ROM)

1. Macronix

(with over 50% market share)

2. OKI Semiconductor

3. Others

Macronix' Serial NOR flash has been a popular awiith our clients, and has
accelerated our global market share in NOR flaskyxts to second place worldwide,
with our Serial NOR flash ranking first in the wabrl

14



2015 NOR Flash Market Share

Type Rank

Macronix
Winbond

Gigadevice

Serial NOR Flash

(33.8% market share) Micron

Cypress (Spansion)

Cypress (Spansion)

NOR Flash Macronix

Micron
Winbond

Gigadevice

(21.4% market share)

SN E E R e E A F R S A

Source: iHS, Q1 2016
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2.2.Global Operations Centers

Macronix location: Europe

Belgium, Germany, UK, France, Italy

(Sales representatives are available, but no Macronoffice)

Macronix location:

South Korea

Macronix location:

Japan

Headquarters, FAB 2
Macronix International Co.,
Ltd.

Macronix (Hong Kong) Co.,

Taipei Office
Limited . Suzhou Office

== | Macronix International

. Co., Ltd.
Macronix (Hong Kong) Co.,

Limited. Shenzhen Office

Macronix location:

Singapore

16



2.3.Macronix CSR Milestones

Time

Major Achievement

2000

Held the first Macronix Golden Silicon Awards -rieonductor Design
and Application Competition

2001

Established the Macronix Education Foundation

2002

Macronix Education Foundation held the first "Max Science Awards"

2004

Received the "2004 Distinguished Enterprise ofrgpn€onservation
Award" from the Bureau of Energy, Ministry of Ecaniz Affairs
First firm in Hsinchu Science Park to complete poghensive inspection

and verification on greenhouse gases
Established the Macronix Science Awards Assoaiatio

2005

Received ISO 14001:2004 Environmental Manage mgstesh
Certification from British Standards Institute
Macronix's Fab 2 won the 14th Republic of Chinapg@oate Environmental

Protection Award for four consecutive years

2006

Received green product certification from inteloral brands including
SONY, CANON, and LG for compliance with ROHS reg@mirents

2007

« Awarded ISO 14064-1 "Certificate of Greenhousesgas Emission

Received the IECQ QC080000 Hazardous Substancesadanagement
System Certification

Received the "Outstanding Award of GreenhousesgsgsEmissions
Reduction" from Bureau of Industrial Developmeninigtry of Economic
Affairs

Verification" by the British Standards Institute
Credited with "CG6002 Corporate Governance Cedifon" by Taiwan
Corporate Governance Association
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Time

Major Achievement

2008

Became the first semiconductor manufacture toivedde SA8000
Corporate Responsibility Management Systems Ceatitin

Donated NT$300 million to National Tsing Hua Unisiéy to build the
Macronix Building (Learning Resource Center)

Donated CNY 5 million to help victims of Sichuaaréhquake

Helped push upstream and downstream supply claaingys to implement
Electronic Industry Citizenship Coalition Code ajr€luct (EICC)
Certified with new OHSAS 18001: 2007 certificatimom SGS

+ Certified with Taiwan Occupational Safety and He&tanagement Syste

(TOSHMS) Certification
Recognized of "2007 Green Procurement Outstandivard” by
Environmental Protection Administration

2009

« Awarded of National Industrial Safety & Health Anda

Became the first semiconductor manufacture toivecafety certification
for a top quality enterprise

Donated NT$100 million to aid victims of Typhoorokékot in Taiwan
Received the fifth annual Global Views Monthly Mage CSR Award fof
its outstanding performance in Corporate SociapBesibility

2010

Received the sixth annual Global Views Monthly Maga CSR Award to
honor (Five Star rating)

Received the 2010 CommonWealth Magazine Corp@#izenship Awarc
Donated an additional NT$100 million for the MagiroBuilding at
National Tsing Hua University

Received the Employment Creation Contribution Awiaotn the Executiv
Yuan

2011

Donated NT$30 million to Japan Earthquake RelfédEs

Received the Employment Creation Contribution Awiaotn the Executiv
Yuan

Honored as one of the Top 100 Taiwan Brands byid#inof Economic
Affairs, ROC

Once again received CommonWealth Magazine Corp@#izenship
Award

Honored with 2011 National Invention and Creatfamard, Contribution

Award
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Time

Major Achievement

Received CG6006 Corporate Governance EvaluatiotifiCation
Received Employee Assistance Plan OutstandinghBssiAward from thg
Council of Labor Affairs, Executive Yuan

2012

Received the eighth annual Global Views Monthlygslzine CSR Award
Once again received CommonWealth Magazine Corp@#izenship
Award

2013

Official opening of the new Learning Resource @eat National Tsing
Hua University— the Macronix Building

Macronix Education Foundation was awarded by th&dity of Education
of Outstanding Educational Foundation

2014

Received the first "Work-Life Balance Award" prated by the Ministry o
Labor in recognition of the Company's performamceare and support fo[
employee families and the health and safety adrtployees

Macronix's Fab 5 plant received the 2014 Awar&xdellence in Energy
Conservation from the Bureau of Energy, Ministryggbnomic Affairs,
ROC

2015

« Awarded with "Excellent Healthy Workplace" from &ith Promotion

« The Taiwan Stock Exchange listed Macronix as driee@companies in th

Administration, Ministry of Health and Welfare

D

top 5% that received outstanding performance irfiteecorporate
governance evaluation
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2.4 External Participations

112

=]

ige

Name Title Action/Contribution
Taiwan Electrical and Macronix offers suggestions, promotes collecti
Electronic Member interests of fellow members, functions as a brig
Manufacturers' between the industry and the government, and
Association promotes industry development.
1. Director Macronix contributes to the discussion, decisig
2. Convener of and execution of the association's operations.
the Health | Macronix leads the discussion, decision, and
_ . and Safety | execution of work related to occupational safet
Allied Association for _ ) _ _
Science Park Committee | and health and risk management in the scienc
3. Convener of park.
the Public | Macronix promotes public relations for the
Relations | science park and functions as a communicatio
Committee | platform with the media.
Chinese National Macronix offers suggestions, promotes collecti
Association of ) interests of fellow members, functions as a bric
Industry and Director between the industry and the government, and
Commerce, Taiwan promotes industry and commerce development.
Friends of Special
Police Second Committee Macronix cooperate with police to enhance an
Headquarter, National Members promote crime control and prevention.
Police Agency
Taiwan After-care Standing Macronix helps ex-prisoners in rehabilitation
Association, Hsinchu | director return to the workplace and start new lives.

Ministry of Labor,
Taiwan Occupational
Safety & Health
Management System
(TOSHMS), North
consortium

President of
North
consortium

1. Macronix shares its experience from winnir]
the National Labor Safety Award.

2. Macronix promotes cross-industry educatig
and awareness of labor safety issues and
inspires creativity for promoting worker
safety.

g
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3. Sustainable Development Strategy

The key electronic components produced by Macrbawe enriched human lives.
As member of the global market, we insist on snstsle management, and we are
committed to our responsibilities as a corpordteen of the world. We strive to create a
better future by leveraging our advanced technobldgiapabilities to assist our clients in
creating excellent products.

To realize sustainable corporate management, Maccontinues to elevate
shareholder rights and is committed to our dutgea global corporate citizen as we care
for our environment, and conservatively use thenmatresources. We have proactively
pursued all aspects of the Electronic Industryz&itship Coalitiofi Code of Conduct
(EICC® CoC) and contribute to society through sciengfiication and promotion.

To fulfill our commitment, we strive to

€ Go beyond enhancing our environmental, occupatisafaty and health, and
complying with regulatory requirements

€ Nurture a working environment with well-planned amell-run human
resources management system and practices

€ Strengthen Green and Sustainable Supply Chain reareg system to fully
meet applicable international regulations custostendards

€ To intensify our commitment to social responsigitind meet applicable
global regulations and customer standards, wedaby use of the ‘conflict
mineral’ in our products. Macronix implement duégdince on the metals used,
including Tantalum (Ta), Tin (Sn), Tungsten (W)daaold (Au) to make sure
that these metals are sourced only from indepehdealidated
smelters/refiners. To meet the customers' requingme will continue to
require our subcontractors/suppliers to achieveusmof ‘conflict mineral'.

€ Broaden the scope of social contribution to thecatian of the sciences, and
encouraging innovation and creativity to the yourggneration
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3.1.Sustainable Development System

Corporate Social Accountibility Policy

Macronix's first issue of Corporate Social Accoliltey (CSA) Policy was
approved in 2008 by the president of the Compaunlypaiblished on the Company's
electronic bulletin board. All of our new employeaesast receive SA8000 and EICC CoC
training. In particular, the CSA Policy requires dvianix to protect: labor rights, respect
human rights, provide a safe, healthy, and amiabldking environment, conservatively
use the natural resources, promote science edncaticourage innovative research and
development, protect shareholders' rights, actigehtribute to society, and persist in
sustainable management.

CSA Policy implemented by Macronix comprises the following:

(1) Fully comply with national laws or regulationtbe agreed customer requirements,
and the applicable social responsibility requireta¢hnat subscribes.

(2) Prohibit employing of child labors, nor engagin involuntary labors.

(3) Conduct the Due Diligence on our suppliersésuitractors, including service
provider.

(4) Provide our employees a safe, healthy and denabrking environment.

(5) Respect the freedom of collective bargaining association, and do not allow
any discrimination on racial difference, religidudlief, and gender, etc.

(6) Esteem our employees, and do not allow ruttgessshment measures.

(7) Act honestly and groundedly, ethically, andusef any means of improper
advantage violate business integrity.

(8) Comply with the SA8000 Social Accountabilitystlard as well as the Electronic
Industry Citizenship Coalition Code of Conduct (EX® CoC), and continue
improving through the management system.

*: This version was revised on September 17, 2015
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Corporate Social Responsibility Organization

Macronix's President currently serves as a memtiiedBoard of Directors. The
Company's Social Performance Team (SPT) compiseBitesident as the chairperson,
the highest executive of the Safety & Health Ceatethe management representative,
and the representatives of the Company's crossttegra center or business group as
the committee members. They play a role in encongatpe performance team to
continuously increase its commitment to CSR-relédséls, ensure Macronix to comply
with company and customers’ relevant regulatiom&grate cross-department resources
for promoting and maintaining the effective operatof CSR, and provide employees
with operational recommendations and consultateaices to maintain and
continuously improve the Company's operating system

Macronix's CSR Report Execution Task Force is bbssed on the Social
Performance Team, gathering relevant departmemts €012 and encouraging them to
voluntarily compile Macronix's first CSR Report,catinis practice is still implemented
today.
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CSR Report Execution Task Force Structure

Chairperson
President Office

Vice Chairperson and Management Representative
Top management of Safety & Health Center

[ Workers Representative }— TorTmiie e
Corporate Occupational Safety Div.

N N

. ESH Team
Governance Team Safaty & Health Employee Relations Social Engagement
Auditing Office - i
. alkofﬁ Tl and Human Rights Team
eg ce \ i
Fi - Cent Operation Center 0L Colrpnlrate
mance Lenter Development Center Commumnication Office
Admnistration Service Admmistration Service Emplovee Relarons
1‘LCIen'cer Center Dept.
Marketing Center
Quality Eng. Center \_ _/I \ _/

Management Task f’/_ \I
Corporate Governance Management Task Management Task
Internal Audit Risk Management Recruiting & Staffing Manacement Task
Code of Business Energy, Carbon, Compensation & Scien:e Education
Conduct and Ethics Waste Reduction Benefits Emergency Aid
Customer Relations ESH Healthy Life Cultural Creation

N AN J

3.2.Stakeholder Engagement

3.2.1. Stakeholder Identification and Interaction

Macronix recognizes that it is necessary to engagng term conversations with
stakeholders to increase our understanding ofahennity and thus make proper
decisions and reduce conflicts with society.
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Macronix continues to build a robust CSR value ©lsgistem and work with our
employees and corporate partners to understanceapdnd to stakeholders' expectations
toward Macronix's fulfilment of social responsibés, while also serving as a learning
tool for the company to learn more about trendssrand development opportunities.
The engagement of stakeholders will help us tazealur promises into actions that will
bring about a positive contribution to society &nel environment. Although this is a long
term challenge, Macronix is committed to continueking efforts in integrating our
supply chain and cooperating with governance pegiaind guidelines to accomplish the
CSR goals.

Stakeholders referenced to in our CSR reportsdamified according to the
requirements specified by the TWSE regarding stalkighs for listed companies, by
interviewing personnel from the public relationfiad, shareholder services office, and
related departments, and by referencing the levabiocern, responsibilities, influence,
diverse perspectives, and tension identificatiamgo@ng to stakeholders.

Interactions and Responses to Macronix's Stakeholdgin 2015

Subjected to Influence (V) of

1)

Stake Interaction and .
holders communication method - Conc.ern © - Issues of concern
Economiq Environment Social
. Online investor
conference held
quarterly
. Shareholders' meetings . Economic Performang
Investors are held in June of eaclV * V % * . Corporate Governanc
year . Company image
. Participate in random
roadshows and
investment forums
. Customer questionnaine . Product price and
and response quality
. Period/random custom . Hazardous substance
Customers * * *

audits

. Conduct customer

satisfaction surveys

management

. Customer privacy
. Social and ethics
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Subjected to Influence (V) of

Stake Interaction and
o Concern (*) Issues of concern
holders communication method - - -
Economiq Environment Social
every two years management
(including conflict
minerals management)
5. Supply Chain
Management
6. Process innovation and
R&D
7. Greenhouse gases
emissions
8. Business Continuity
Plan (BCP)
1. Various operdiscussior
meetings held
periodically
2. Established the
"Suggestion Box"
mailbox to answer
employees' questions _
o 1. Economic Performange
3. Publishing the .
_ 2. Gas emissions
"Macronix Garden" 3. Emplvment
Employee magazine quarterly |V *k V x V ok | P
_ i 4. Forced or compulsory|
4. Set up printed copies
. . labor
and electronic bulletin _ _
_ 5. Social legal compliange
boards to communicate
information
5. Setting up Employee
Relationship
Management Portal to
maintain good labor
relations
Supplier/ |1. Annual supplier meetin 1. Economic Performan
pp pplie (?e V V V % coo_c.eo ange
contractor held to convey major 2. Gas emissions
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: Subjected to Influence (V) of
Stake Interaction and
o Concern (*) Issues of concern
holders communication method - - -
Economiq Environment Social
corporate policies and 3. Occupational health
messages and safety
. Annual supplier audit 4. Non-discrimination
conducted to ensure 5. Social legal complianc
supplier quality 6. Customer health and
. Periodic training cours safety
provided to suppliers
. Dedicated contact
windows to
communicate with local
citizens
. Participating in
discussion on matters of
concern to local
Local _ o . :
. residents by invitation V ok 1. Pollution Prevention
communities _ _
3. Donating prizes for
major holiday events
. Surroundings of
employee dormitory
cleaned periodically to
maintain a good
environment
1. Financial summary
_ 2. New product R&D
. Holding press : ,
3. Details of various
conferences o .
_ _ activities organized by
. Releasing public
. the Company
Media announcements and |k * *
_ 4. Response to regulatol
enhancing effects of _
. . . requirements
interactions with the _
_ 5. Labor issues
media i
6. Remuneration for
directors and
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Subjected to Influence (V) of

Stake Interaction and
o Concern (*) Issues of concern
holders communication method - - -
Economiq Environment Social
supervisors
1. Continuing to comply
with requirements by
governments of all
levels and abiding by .
_ . Legal compliance
laws and regulations e
- N . Participation in
. Continuing to maintain _
: . . development of public
good interactions with .
policies (e.qg.
Governmen] local governmental * * *
o greenhouse gases,
institutions .
- . climate change, and
. Providing constructive
) water resources)
advices to government _
. . Economic Performang
institutions as referenc
for policy
implementation and
legislative establishme
. Release posters and
campus advertisement
related to the Macronix
Golden Silicon Awards
and Macronix Science . .
1. Macronix Science
Students Awards every year V %

. Communicate via

telephone/email, and
Macronix
Science/Golden Silicor
Awards Association

Awards
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3.2.2. ldentifying and Ranking Material Aspects

Relevant Issues

In order to fully understand issues that are ofceom to both internal and external
stakeholders, Macronix's CSR Report Execution Faske gathers CSR-related issues

that are of concern to our stakeholders througtraating and gathering the responses of

stakeholders, conducting questionnaire surveysyadaty meeting minutes, collecting
opinions, performing interviews, and sharing engagyet experiences. After issues are
compiled, key issues are then identified and ramkedis year's CSR report by using the

evaluation method that is adopted by the task force

Stakeholder Opinions Compiled for the 2015 CSR Repb

Stakeholder Relevant Issues Remarks
Compilation Method
Investors Voice recordings, meeting Directly listed under material
minutes aspect
Customers Experience of engagement, | Directly listed under material
opinions and interviews aspect
Employee Questionnaire survey Filled out by the
representatives of labor
management conferences
Suppliers Questionnaire survey Distributed to an@eted

by suppliers on August 21,
2015

Local communities

Experience of engagement,
opinions and interviews

Neighborly visits,

feedback opinion

Media Engagement experience -

Government Engagement experience Issues whicleimtkilegal
compliance are listed as
material aspects

Students Engagement experience -
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Ranking

Qualitative analysis, quantitative assessmentdasulissions are integrated to rank
the effects of CSR issues on the evaluation angideemaking of stakeholders
(hereafter referred to as "degree of concern”),tamdnk the significance of economic,
environmental, and societal impacts (hereafterredeto as "degree of impact").

Degree of concern is rated according to the quaséioe on stakeholders as well as
opinions gathered from stakeholders. For quantgassessments such as surveys,
aspects under every category that have the highest are given 5 points, followed by 4
and 3 points. Aspects with less than the fourtlinéég score are given no points. For
qualitative assessments (e.g., those that are losisedgagement experience, opinions
and interviews, meeting minutes/opinion recordsgues of concern of stakeholders are
given 5 points directly.

Degree of impact assesses the potential damagdesaas incurred to the Company
or stakeholders when various aspects are implemh@migoperly. Three scenarios are
assessed including financial losses to Macronstakeholders (3 points), reputation
damage to Macronix (2 points), and none/unknowtustél point).

Threshold Values, Degree of Elimination and Coverag

Regarding the threshold values for the materiadetspn this report, a relevant issue
is deemed as a material aspect when the total fmodegree of concern is 5 or higher,
or the total score for degree of impact is 2 ohkig When the rating is higher than the
threshold value, but the degree of concern or impas a point score of 0, then whether
the issue is a material aspect will be discussedissues that are excluded because of the
threshold, we will also discuss whether they arethiveeporting. Finally, a final
discussion on the selected material aspects isiyelde CSR report task force, and the
outcome is presented to a management represerf@tiapproval.
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Ranking of Relevant Issues
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Material Aspects and Boundary Setting

5t

.| Material Boundary Setting
Category Aspect Ranking : Remarks
Aspect |InternalCustomer|Suppliers
Economic
1 V V
Performance
Market Presence 31 V V
Economic Indirect Economic
25 V V
Impacts
Procurement
) 31 V \Y vV
Practices
Raw Materials Excluded
Energy 26 Vv \%
A response mus
be given to the
aspect
Water Resources concerning
water shortages
in Taiwan in
2015
Biodiversity
Gas Emissions 1 V V
i Effluents and
Environmentag 7 Vv Vv
Waste
Products and
) 17 V V V
Services
Environmental
) 10 V V
Law Compliance
Transportation 20 \% \
Overall Status of
. 20 vV V
the Environment
. Indicator is
Supplier _
. established;
Environment
DMA not
Assessment .
disclosed
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.| Material Boundary Setting
Category Aspect Ranking - Remarks
Aspect |InternalCustomer|Suppliers
Environmental
Grievance 26 \ \Y
Mechanisms
Employment 4 Vv \Y
Labor/Management 9 Y \Y,
Occupational
8 \Y \
Health and Safety
Training and
; 18 \ V
Education
Diversity and
Equal Opportuni 26 v v
Labor Eq I PP ty
Practices adn una Gt
Decent Work emuneration for
Women and Men
: Indicator is
Supplier .
established;
Assessment for
_ DMA not
Labor Practices .
disclosed
Labor Practice
Grievance 20 \ \Y
Mechanisms
20 \Y \Y
14 \ \Y
26 \Y \Y
19 \Y \Y
12 \Y \Y
26 \% \Y V
33 \% \Y
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Category

Product
responsibility

.| Material Boundary Setting
Aspect Ranking - Remarks
Aspect |InternalCustomer|Suppliers
38
Indicator is
established;
36
DMA not
disclosed
35
15 \%
15 \% \% \%
20 \%
3 \%
Indicator is
established;
34
DMA not
disclosed
36
Customer Health
10 \% \%
and Safety
Product and
. . 5 \% \%
Service Labeling
Marketin
i Excluded
Communications
Customer Privacy
. 13 \% \%
Rights
Product FRegulatory
. 5 \% \%
Compliance
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4. Corporate Governance

Macronix govern corporate utilized a high standard commit to keep a good
relationship with investors. We also comply witle principles of corporate governance
and establish our Code of Business Conduct anddthich is followed by all
employees in Macronix.

Macronix's Philosophy

Be Grounded

Macronix's Corporate Values

Innovation, Quality, Efficiency, Service, Team Work

g"‘",&;l SHESERRT ENERAEHMNED BNEETERE

g Ty N
i - ‘ '- i e -n:.- b, ¥ 1_'.“. Jay 'l _.
o g P RSN Mol W RN 5 N AR Y

Macronix was honored by the Taiwan Stock Excharsgg eompany listed in
the top 5% during the first corporate governanaduation. Miin Wu,
Chairman of Macronix received the award on behiaMacronix.
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4.1.Corporate Governance

Five elements of Macronix corporate governance:

Protect the rights and interests of shareholders

Equal treatment to shareholders

Strengthen the structure and function of the Badiidirectors
Increase information transparency and disclosure
Implement corporate social responsibility

LR R 2R 2R 2

After becoming the world’s first publicly listed ganese high-tech company on
the NASDAQ in 1996, Macronix took the initiative adlopt advanced management
systems from abroad, established independent dirseaits and functional committees
such as the Audit and Compensation committeeseagthen the operation of the Board
of Directors, and took the lead in changing thedor election system to be done
entirely by "candidate nominations" in 2006. Then(pany's systems and operations are
superior to those required by Taiwanese law inmot@enhance its corporate governance.
In recognition of our efforts, we were ranked ie tbp 5% of companies in the 2015
First Corporate Governance Evaluation for Listed @TC Companies.
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4.1.1. Governing Unit

The Board of Directors

Macronix's board of directors serves as the toggumg unit of the Company.
Chairman is also the CEO, and the board is congpo$a5 industry professionals and
specialized scholars with practical and theoretieakgrounds in business, law, finance,
accounting, electrical engineering, physics, antene engineering. There are three
independent director seats served by specialistmimagement, electrical engineering,
and accounting/statistics, who oversee the exatuafidlacronix's operation plans based
on their expertise and objectivity to ensure thardas making quality decisions. We
have a total of 15 directors, 14 male (93%) anddle (7%). All directors are over 50
years of age.

Furthermore, Macronix started to internally handigtters related to company stock
in 1997 with a dedicated unit to manage sharehdltfairs, address shareholder concerns,
and promote a strong relationship with institutidnaestors. Therefore, we arrange
visits to global institutional investors every yeaaud hold an investor conference each
quarter to maintain transparent communications mgkitutional investors worldwide.

Macronix Corporate Governance Highlights

Scope Highlights

The Board of | € Prohibits employment of relatives of directorsr@hilegree) at

Directors Macronix

€ Lead Taiwan's industry in purchasing director lipinsurance
(since 1999)

€ Established independent director seats (since 2003)

€ Adopted candidate nomination system for electimgadors
(since 2006)

€ Replaced the supervisor system with Audit Commifsaece
2009)

Management | @ Established the Compensation Committee to evahrade
level approve the remuneration for high-level executiigasce 2006)
€ Prohibits employment of relatives of high-level extves
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Scope Highlights

(fourth-degree)
€ Set up operation goals and implementation of POfpeance

evaluation
Internal € Systematize internal controls and self-check op@rairocedures
controls € Implement redundant check systems for audit operati
L 4

Audit results are reported to the Audit Committed 8oard of
Directors regularly

Compensation Committee

The Compensation Committee was inaugurated on A@yH05 and officially
established on August 23, 2011 according to reguist The Macronix compensation
committee is composed of three independent dire@od one director, Mr. Su Yan-Kuin,
serves as the chair. Four meetings were held i6.28dr details on compensation
committee meetings, please refer to the Macronnuahreport at
http://www.macronix.com

Audit Committee

Macronix employs finance and accounting specialstserve as Audit Committee
members. Six meetings were convened in 2015. Tree thudit Committee members are
entrusted with auditing annual and semi-annuahfired statements, appointments,
termination, as well as compensation approval dffe public accountants and
reviewing matters where directors may have a oordfi interest. The committee also
performs the statutory functions and powers of cate controllers.

Name Education Past Experience
Ph.D., Forest _ _
: Management, Chair Professor, National Cheng Kung
Kao, Chiang University

Oregon State Universit

Ph.D., Electrical President, Kun Shan University

Su, Yan-Kuin Engineering,

Honorable Chair Professor, National Cheng
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Name Education Past Experience

National Cheng Kung | Kung University

Universit
y Independent Director, Himax Technologies,

Inc

=

Chairman and CEO, Qiangiu Investment Lt(

Bachelor of Accounting Corporate representative (director),

John C. F. & Statistics, Changchun Investment Co., Ltd.
Chen National Cheng Kung | Corporate representative (director), RealLy
University Development & Construction Corp.

Chairman, Diwan Capital Ltd.

The general manager, senior managers, financiahgeas at Macronix shall report
any conflict of interest or any concern for potahtionflict of interest to the Macronix
Audit Committee.

Macronix employees, other than the general managarpor managers, and financial
managers, shall disclose any occurring or poteatiaflict of interest to their supervisors
or senior managers in writing. Macronix directonsl @orporate controllers shall
immediately notify the chairman of the Audit Comiaé of any conflict of interest.

Please visit the Market Observation Post Systef/&E for information on the
resolutions approved by the Company's Board ofdiors as well as compensation for
employees and directors as resolved during thesbbltters' meeting.

Remuneration for Key Management Executives Unit: NT$1,000
Item 2014 2015
Short-term employee benefits 127,599 127,553
Pension 121,793 17,286
Share-based payment 6,176 32,099
Other long-term employee benefits 134 387
Total 255,702 177,32%

Remuneration for key management executives arendieted by the Compensation
Committee according to individual performances anaulket trends.
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4.1.2. Internal Audit

In order to strengthen internal audit mechanismagigix established a dedicated
internal audit unit, which is maintained as an peledent department with five full-time
auditors directly reporting to the board. The anditare responsible for reporting audit
operations to the Audit Committee and will als@att board meetings for reporting.

Internal audit operations are mainly executed atingrto the audit plan approved
by the board and the unit will periodically revi¢he self-assessment operations as part
of the internal control systems conducted by varidiwvisions. The internal audit unit will
also review the quality of the internal control cgg@ns and report the compiled
self-assessment results to the board.

4.1.3. Management of Code of Conduct and Ethics

The Company has always complied with laws and egguis, and has devised risk
management mechanisms. Macronix did not violateaautiyrust laws or engage in unfair
competition practices; currently, we are not ingalun any related litigation.

We have always upheld our business philosophy @hthgrounded”, and has also
formulated and released the Code of Business CoiaddcEthics and Macronix CSR
Policy, which serve as behavioral regulations ier €Company's directors, various levels
of management personnel, and employees. We alsipaite that the directors,
supervisors, managers, and employees of our &fliean also jointly adhere to being
"grounded" in running their businesses.

Furthermore, the Company has developed a risk neamaigt mechanism. In
addition to a top-down, parallel communication amlramong all departments, they are
also directly affiliated with the Audit Office wheports the internal control management
status of the Company to the Board of Directors.
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Corporate Conduct and Ethics Code

In accordance with NASDAQ regulations and upon apairby the board, the Code
of Business Conduct and Ethics (the "Code") waseidgor directors, supervisors,
management of all levels, and all employees. Thipgae of the code is to prevent any
misconduct and encourage the following behavior:

(1) Honest and ethical conduct (including ethiciéyndling actual or obvious conflicts
of interest in personal and professional matters).

(2) All Macronix public announcements, reportsdocuments submitted to securities
authorities will be complete, fair, accurate, ainaety.

(3) All conduct will be compliant with governmemtws, guidelines, and regulations.

(4) Timely reports of any violations of the codeg®rsons subject to the terms of the
code.

(5) All conduct shall comply with the code.

To ensure that all Macronix employees are fully et this Code, one hundred
percent (100%) of all new employees must receai@itrg and are tested during their
orientation. In addition, compliance with the Cdnyeemployees is included as part of the
annual performance evaluations, so that Macronigleyees are reminded on a daily
basis of the importance of carrying out this Code.

Based on this Code, Macronix's anti-corruption@e$ state that "company
personnel must not use Company property, informabo position to obtain
opportunities for personal gain; they must not@eenpany property, information, or
position for personal benefits or compete with@mmpany. Company personnel have
the responsibility to the Company to advance tigtimate interests when business
opportunities arise." We have also developed dthivad social responsibility risk
assessments for each department in 2015, the s€ayech covers all departments of
the Company. To date, there are no reported cédsesraption.
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4.1.4. Confidential Information Protection

In recent years, Macronix has been emphasizingripertance of information
security in protecting its intellectual propertydacustomer confidentiality: Based on the
idea of our general manager to "prevent informasiecurity incidents from happening
before they occur”, we established an Informatieauity Committee led by the
Company's vice president and comprised of top sigmes from different divisions and
business units to oversee matters related to irgbom security. In addition, Macronix
also holds education and training sessions, asasglfomotional campaigns to raise
awareness on information security. For example,ritax offers training programs for
new recruits, holds information security challengesues monthly information security
e-newsletters, and establishes information secwetysites. With the goal of
encouraging everyone to be responsible for infolomagecurity, Macronix has
internalized our practices into an action plan aratprotecting the Company's
intellectual property and confidential information.
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4.1.5. Compliance with Regulatory Requirements

Macronix has always complied with laws and regalai and has not violated any
laws and regulations nor being punished for anjatimns. We also did not violate laws
pertaining to product and service information laiggl nor receive punishment for
violations pertaining to product and service retiofes.

Macronix has also setup the Legal Office that sff@nsultation services,
supervises and implements legal compliance, ardjiates the philosophy of "being
grounded" in its business management by obeyires rahd applying knowledge into
practice.

Macronix is once again emphasizing the importarieelf-discipline and the
top-down compliance with laws and regulations (idahg the Securities and Exchange
Act, Company Act, Labor Standard Act, Insider TradAct, Anti-Corruption Act,
Securities laws and orders, Fair Trade Act, Monayridering Control Act, Act of Equal
Remuneration for Women and Men in Employment, Reglsimformation Protection Act,
regulations for import/export management, and @mvitental protection). Macronix also
promotes relevant regulations and policies fregyent

Macronix offers different channels to encouragerigg and continuing education.
For example:

€ Macronix Academy: Provides a comfortable readingrenment where
employees can borrow law books.

€ Macronix Quarterly: Periodically publishes legatgclopedia, using
easy-to-understand methods to offer new legal gulatory knowledge that
enriches employees' legal knowledge and prevent them violating the law.

€ Macronix e-Academy: Offers online courses (inclggdiapics such as the
Personal Information Protection Act or sexual hemaent prevention) so that
employees can arrange their schedule without ®ibgected to space and time
restrictions.

€ External training courses: Encourage employeesverage resources and
engage in learning. For example, employees cathedéraries at National
Tsing Hua University and National Chiao Tung Unsrer for free, or they can
be informed of governmental or private coursesughoMacronix e-Academy's
announcements for external courses.
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4.2 Risk Management

In order to protect the Company's assets, assuptogee health, and care for the
rights and interests of stakeholders, we manageiskg by following the Risk
Management Policy and CSR Policy, and enrolle@lievant insurance policies to avert
risks. To ensure the quality of the Company's imdkcontrol systems, our internal audit
unit makes scheduled and unscheduled checks omgiementation status; results are
reported to the Board of Directors by the Audit Coittee.

Macronix has setup an OSHEC, with the Safety analtii€enter being responsible
for integrating and coordinating risk/environmerdafety and health activities. In 2015,
we conducted a simulation of our Business ContynRiain (BCP) involving ten major
crisis (natural disaster, fire disaster, water &y®, power outage, and raw material
shortage), and performed risk assessment of supRAS) to ensure that the entire
supply chain, from upstream to downstream, caimgdlement the BCP. Through
simulation and supplier assessment, we are aliéeéomaterial incidents that are likely
to occur and fully prepare ourselves for these esvéfie can also request suppliers to
device response plans and procedures for potep@htion risks so as to ensure
continuous operation and lower the impact of sacidents on Macronix.

In 2015, we have also devoted our efforts in makimgrovement plans for
mitigating the effects of 15 risk items (fire prewien, explosion prevention, fire
protection, shockproof for machinery equipment, atigér protective engineering tasks)
so that potential impact caused by disrupting egsroperations can be minimized.
Macronix has developed a Global Disaster Warnirdy@amage/Loss Reporting System.
When a material incident occurs in Taiwan (natdiséster, fire disaster, water shortage,
power outage, and raw material shortage), we céfymur internal production line and
external supply chains in a timely manner, reqthesn to report back on the effects of
the incident on the supply of raw materials anccpss technologies. If supplies are
disrupted, the restoration process must be updaatetihuously in order to maximize the
performance of our risk management system.

We take pride in abiding by related laws and retjuia to implement risk
management mechanisms. We have not experiencaduption in our supply chain, are
not violated in any corporate social accountabii@gulation, and have not been fined for
any major violations.
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4.3 Innovation

4.3.1. Importance of Innovation

Macronix is committed to the development of nonatité memory devices. Not
only do we have our own brand, but we also furtttrance the development of our own
technologies. Macronix leads the world in develgd@®OM products and technologies
with storage capacity ranging from 16 MB to 32 GBe product line is comprehensive
and able to provide protection for confidentialadaWith our abundant manufacturing
experience and complete management systems, Macascaible to achieve world-class
performance in product delivery and shipment volume

With regards to flash memory, Macronix currentlgsilizes mainly in NOR Flash,
excelling in both technology and product qualityr@roducts come in a wide range of
storage capacities and specifications includingp8¥.8V operating voltages, serial or
parallel interfaces, mainstream or niche specificat which are used extensively in the
global market.

Macronix's self-developed NAND Flash features ®tajlality and is currently
being mass produced, making Macronix one of thedeppliers in the world that
possesses both NOR Flash and NAND Flash at the sameln the future, we can
cultivate this market by offering more professioaad flexible products and services to
advance onto a whole new level of competitiveness.

Successful Technologies or Products

In 2015, Macronix continues to innovate productd tathnologies in an effort to extend
their exceptional product competitiveness.

() Technology innovation
€ Innovation and verification of 3D NAND technology.
(2) Product innovation

€ Suitable for future 10T applications; innovatiordamass production of a
new-generation, ultra-low power NOR Flash.

€ Suitable for electronic automobile applicationgiamation and mass

45



production of new-generation, ultra-fast NOR Flash.
New Products to be Developed

Q) Non-volatile memory products

We utilized the new equipment of our 12-inch fadnpland created an advanced
R&D environment, where the following three new-gatiens of core technologies are
continuously being developed. In the future, wd uske this foundation to develop
innovative memory products and solutions.

¢ XtraROM®: 32-nm plan.

€4 NOR Flash: 48-nm plan.

€4 NAND Flash: 19-nm plan.
(2) Wafer Foundry Service

€ Flat cell, OTP, and embedded non-volatile memoriclviare used in
micro-controllers and voice ICs.

€ High-voltage CMOS process technology that is apglelLCD/LED drivers
and power management ICs.

€ Ultra-high voltage process technology that is usedighting.

€ Focusing on developing CD (CMOS-DMOS) and BCD
(Bipolar-CMOS-DMOS).

€ Customized process technologies.
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4.3.2. Intellectual Property Management

Our Commitment to Patent Protection

Macronix has long devoted its efforts in the innowa research and development
(R&D) of non-volatile memory technologies and protd attaching a high level of
importance to protecting its intellectual propgi®) rights. The Company has filed
patent applications in various countries to sedsrkey technologies and abundant R&D
achievements.

Outstanding patents
€ 544 patents obtained in 2015
€ 6,260 patents were obtained throughout the worlof &#se end of 2015

Affirmation of patent ranking
€ According to Taiwan's corporate patent certificasiosince 2000, Macronix has
been ranked in the top 100; ranking 14th in 2015.
€ According to the Patent Board of the United Statéscronix continued to be
ranked in the top 300 from 2001 to 2014.

“Information source: Intellectual Property Officeiridtry of Economic Affair.

" Information source: ipo.org; 2015 rankings wer# stit released as of the end of April,
2016.

4.4.Supply Chain Management

Macronix, as a leading semiconductor provider gnlorld, works with a variety of
supply chain partners in the industry, includingmacturers, agents, and contractors of
raw materials, parts, mask, equipments, plantif@s) information and automated
products, and semiconductor assembly and testimgemferate mutually beneficial
outcomes, we select suppliers by placing equal rtapoe on local suppliers and global
supply chain partners so as to ensure our seruakty strengthen supplier cooperation,
shorten the process of product development, enraurggy chain flexibility, as well as
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reduce unnecessary costs and carbon emissiong draisportation. As of 2015,
procurement of raw materials in Taiwan accounte®@o of our overall purchasing
(2014: 30%; 2013: 25%).

To manage the quality of raw material supplierscMaix plans to provide control
and guidance in the following three dimensions:

(1) Supplier management system certifications: @¢giire our suppliers to obtain
international certifications such as ISO 9001, [BID01, and OHSAS 18001 with respect
to their quality, environmental, safety, and heati@imagement systems to ensure that
they protect the environment and improve theirtyedad health practices.

(2) Supplier audit and counseling: We formulatetatraudit plans every year to
conduct on-site audits. For any deficiencies disced, we request our suppliers to
submit improvement plans, wherein goals and deesliane explicitly specified to meet
our expectations.

(3) Supplier management and supplier rating: Welaonperformance evaluations
on three dimensions: quality, costs, and deliver015, 95.6% of the suppliers were
rated 80 points or higher. For suppliers with asad less than 80 points, the Raw
Material Management Committee will carry out projmeprovements, counseling,
auditing, as well as other measures.

In implementing CSR, we also take into accountpiicipation of the overall
supply chain, hoping to help our suppliers estaldisd raise their awareness and
capabilities in social and environmental respoiytiSER) by enhancing SER controls
and training for our supply chain partners as aslperforming audits.

We hold true to the principles of creating valugetther with our partners and
adhering to high standards of business ethicsdtepremployee and partner rights and
dignity. We set up strict and vigorous health aaféty standards to minimize any
negative influences on the environment, safetyitiheand our partners. In order to fulfill
these promises, we work closely with employeesplsens, and suppliers' employees to
ensure that all CSR values are put into practiceufhout the entire organization,
thereby making CSR a part of Macronix's corporatee.
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4.4.1. Sharing Beneficial Outcomes with Customers

Macronix is committed to being an integrated solusi provider; this is a long-term
promise we have made to our corporate partnersit @dlso our ultimate goal.
Production of low-cost and standardized memorylagit chips in large quantities is no
longer the mainstream in the era of informationliappes. The market's focus is shifting
to information-oriented devices, therefore whomesaapable of delivering
custom-made total solutions for various electrgmmduct applications will be able to
ride the next high-tech wave and emerge as thetead

After more than two decades of cultivation, Macrolnas successfully built strategic
partnerships with world-class manufacturers inuk®., Japan, Europe, and Asia. Our
favorable long-term relationships with these powgphrtners have enabled us to
develop top quality flash memory products, ROM, kgic devices. In addition to our
efforts to try to expand our worldwide market shave also endeavor to become the
world's top Mask ROM provider.

During the implementation of our corporate concelglacronix has advanced from
the first stage, in which we became an integragedice provider that offers complete
services from R&D, design, manufacture, and pradadb assembly and testing, to the
second stage in an effort to become an innovatitgien partner for customers. We
actively participated in the development projedtewr system customers, providing not
only innovative R&D concepts and advanced procgssiohnologies, but also supplying
creative ideas to help our customers develop mableeproducts.

Macronix not only leverages its world-class R&D andnufacturing capabilities to
offer customers high-quality, innovative, and parfance-driven products, but also
strives to protect customer information. Macronas iormulated Guidelines for
Macronix Information Management which specify prdwess and regulations for
managing confidential data. We educate and trairemployees regularly on the
protection of confidential data and require all émgpes to pass the test on information
security each year. All customer-related documetaty, and business-related
information are strictly controlled by internal ssms. Macronix did not receive any
complaints regarding infringement of customer privan 2015.
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In the future, Macronix will continue to accumulateintellectual properties,
provide better products and services, and coopuiitteats customers to face challenges
pertaining to advanced technologies and collegtisbhre positive outcomes with them.

Devotion to service is one of the business condipatsMacronix operates under,
and maintaining favorable customer relationshigp Macronix core value. Macronix
takes customer satisfaction surveys very seriowsti, its headquarters directly
overseeing the execution of periodic customer si&ge that high-level executives can
truly understand customers' degree of satisfactminstituted satisfaction evaluation
mechanisms for sales services, order shipmentduptauality, customer services, and
environmental awareness, while also conducted gsmgough questionnaires and
telephone interviews. Survey results serve as gotitant basis for Macronix to review
our service quality and improve our operation flevjch will then enable us to optimize
our services and thereby enhance the relationshthsour customers. The latest
customer satisfaction survey was completed in 28dd,all customers gave positive
ratings for the Company. Next survey will be contédan 2016.

4.4.2. Growing Together with Our Suppliers

Macronix uses CSR as a criterion for evaluatingsaldcting suppliers. We have
deeply rooted CSR programs in our supply chainkten invited our supply chain
partners to sign the "Supplier Corporate Social@esibility and Business Ethics
Consent" to jointly promote our CSR work and grogether with our partners.

Macronix was one of the first firms in the HsincBdence Park to complete
greenhouse gases verification and among the @&mstconductor providers to receive
AEO certification from the Customs Administratidvinistry of Finance. We also
actively pushed upstream and downstream supplygatiners to comply with the
EICC® Code of Conduct, and instituted "Supplier &@ré&roduct and SER Audit"
mechanisms. By conducting annual audits on ourlgub@in partners, we expanded our
CSR to the supply chain system level. At Macrowg,protect the planet through
actions.
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We also extended the requirements of SA8000 stdaderg. no child labor, the
granting of freedom of assembly and associatiod,remforced labor) to our supplier
selection policies (including security guards aamitprs) and incorporated these
principles in our employee training courses andrmional materials. In 2015, 23
suppliers passed our RAS. We offered assistantteetsuppliers who failed the audits so
that eventually, 100% of our suppliers were conmligith our requirements.

Propagating Macronix's CSR policy and supplier dgen
during the 2015 suppliers meeting
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5. Economic Dimension

5.1 Financial Performance

Macronix established its headquarters in the Hsirtience Park on December 9,
1989, and it commenced its operations in Decembiérad year. The main business
activities of Macronix include design, manufactgriand marketing of integrated circuits
and memory wafers, commissioned design of relatedyets, development, consultation,
as well as engage in business-related import/exgating.

The Company was listed on the Taiwan Stock Exchangdarch 15, 1995. We
have issued our stocks in the form of U.S. deppsimmce May of 1996 on the Nasdaq
Stock Market; however, Macronix was delisted froashNaq on October 29, 2007.

For details on our subsidiaries, shareholding yatial business items, please refer to
Appendix 4 or subsidiaries that were included m2015 Q4 consolidated financial
report. As of December 31, 2015, subsidiariesdhadirectly or indirectly owned by the
Company include Run Hong Investment, Ltd. (“Run B®nHui Ying Investment, Ltd.
(*Hui Ying”), Mxtran Inc-("Mxtran"), Infomax Commuication Co., Ltd. ("INFOMAX"),
Macronix America Inc. ("MXA"), Macronix (BVI) Co.l.td. ("MXBVI "), Mxtran
Holding (Samoa) Co., Ltd. ("Mxtran Samoa"), Mxtr@hK.) Holding Co., Limited
("Mxtran HK"), Mxtran Technology Co., Ltd. ("MxtraBeijing"), Infomax Holding Co.,
Ltd. ("InfoMax Samoa"), Infomax Holding Company Lited ("InfoMax HK"), Infomax
Communication (Suzhou) Co., Ltd. ("Infomax SU") We&rend Technology Inc.
("NTTI"), Macronix (Asia) Limited ("MX Asia"), Maconix Pte. Ltd. ("MPL "),

Macronix Europe NV. ("MXE"), Macronix (Hong Kong)dG Ltd. ("MXHK"), and
Macronix Microelectronics (Suzhou) Co., Ltd. ("MXM The subsidiaries listed in the
preceding paragraph are excluded from the scopf@sofeport.
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2013-2015 Business Performance

Unit: NT$1 million

Item 2013 2014 (revised) 2015
Net operating revenue 22,204 22,414 20,928
Operating cost 20,253 19,520 18,416
Gross profit 1,951 2,894 2,512
Operating expenses 8,307 9,210 7,516
Loss from operating (6,356) (6,316) (5,004)
Non-operating income and 3 (146) 823
expenses
Loss before income tax (6,35B) (6,462) (4,181)
Income tax expense 5 13 15
Net loss for the year (6,358) (6,475) (4,196)
Innovation and R&D Investments Unit: NT$1 million
Item 2013 2014 2015
Fixed R&D investment 5,458 6,435 4,966
Total revenue 22,204 22,414 20,928
Percentage 24.56% 28.71% 23.73%

Financial Assistance Received from Government

There were no government subsidies and items i6.201

53




5.2.Indirect Impact on the Economy

Development and Impact of Infrastructure Investmens and Services Supported

In 2015, no major investments were made on infuatitre. The capitals for this
year were mainly spent on procuring and establgRi&D-related facilities.

Please refer to Chapter 7.4 of this report fosdf donations and charity events.
Human Rights Investment

In 2015, there were no significant investment agre@s and contracts that included
human rights clauses or underwent human rightesorg. Please refer to Chapter 4.4 of
this report for human rights assessment on sugplier

Significant Indirect Economic Impacts

Material aspects of real estate, plants, and eqenpirre independently depreciated
according to a linear basis within their expectedise lives. Consolidated companies
must examine the estimated remaining serviceriEfgdual value, and method of
depreciation at least once per year at the enldedfinancial reporting period, and infer
the effects of these changes into accounting etsna

According to the evaluation reports published byn@rCredit Information Service,
Ltd., the actual service life of the Company's exgstarget equipment has exceeded the
original service life established. After considgrphysical, functional, and economic
wear and tear, management executives have deddsthhge the service life of
machinery and R&D facilities from 6 to 11 yearsoddanuary 1, 2016; plant facilities
from 6 to 15 years; and main plant buildings froint@ 31 years.

Assuming that assets will be held until the enthefr service lives, then the
following reassessment shows that consolidatededegdion costs for the next 3 years
will be reduced by (unit: NT$1 million):

Year 2016 2017 2018
Amount 3,775 2,558 241
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6. Sustainable Environmental Dimension

Macronix ESH Policy

€ Rights and Obligations: We promise as well as ensure that all Macronix
employees work in a comfortable, safe, and heatiwronment. We
guarantee employees and their representativesesgive adequate
consultation and have opportunities to participatgafety and health
management activities. All Macronix employees adfilf their duties and
obligations to build a safer and healthier envirenin

€ Requlatory Compliance: We abide by environmental, safety, and health
regulations, as well as implement environmentdétgaand health campaigns.

€ Risk Prevention: We conduct danger assessments, risk evaluatiods, a
environmental impact analysis to determine poténisks and facilitate
pollution control and disaster prevention.

4 Education and Training: We provide high-quality and comprehensive
educational training so that our employees are tabdarry out environmental
safety, and health procedures properly.

€ Sustainable DevelopmentWe adhere to the international trend of developing
green products and carrying out the strict managewfe
environmental-related controlled substances. Basddternational
occupational safety and health management meaandesnvironmental
control systems, we continue making improvementsedfectively use all
resources to safeguard the environment, as welhasre the safety, and health
of our employees while also sustaining growth fer tompany that is in line
with the expectations of all Macronix employeesstomers, shareholders, and
stakeholders.
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6.1.Pollution Prevention

Macronix has always embraced the principle of snabde management. Macronix
sees sustainable environment as the foundationrafarporate culture, and we seek to
protect the planet through concrete actions: Eaeln, yve continue to reduce our energy
consumption and carbon emissions, purchase "Gregk"Mroducts, increase resource
efficiency, and design green products. We actipehmote energy and water
conservation, waste reduction, process improvenpefitjtion control, green offices,
resource recycling and reuse, ecological consenvaéind educational training. We adopt
a proactive attitude toward compliance with lawd arternational standards to set up
pollution prevention facilities (e.g., wastewateratment facility, scrubber, waste storage
area, toxic gas detector, and soundproof wallspfeventing various types of pollution
including wastewater, air pollution, waste materiekic substances, and noise.
Nevertheless, we go to great lengths each yeairtionize the impact of our operations
to the environment and enhance our corporate catimpeess by raising our quality
control criteria. In 2015, the Company did not reeeany judicial or administrative
punishment for violating environmental laws or riadions.

Major awards received by Macronix during 2015 icognition of our achievements
in the environmental category:

€ Outstanding water-saving performer

€ Science Park Green and Beautiful Environment Masrtee-Outstanding
Award

€ Hsinchu City private manufacturer and group thafquened exceptionally in
green procurement
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We introduced and passed ISO 14001 Environmentabiglament System
Certification in 1997. We ensure our environmemahagement systems fully comply
with the Plan-Do-Check-Act (PDCA) operations of tB® system to maintain a healthy
and safe environment, and continued to make impnews to reach our goal. 100% of
Macronix's facilities have passed the Environmektahagement System Certification.

To ensure a smooth communication channel that coriwaes environmental or
other issues to Macronix stakeholders as wellsagsiiernal employees, we have set up
contact windows for the government, general publistomers, investors, employees,
media, and suppliers to handle and respond toque@pinions that are provided
externally or internally. In 2015, Macronix did netceive any environment-related
complaints according to case statistics relatezhtoronmental complaints.

6.1.1. Water Resource Management

As the fabrication of semiconductors require adaagount of ultrapure water,
Macronix's total running water usage in 2015 amedntd 2,573,684 tons (based on
water meter data), and the total volume of watschtirged was 1,840,253 tons (the
aforementioned data comprises the usage by thejhaddrs and offices of subsidiaries
that are set up in the plant area). Recycling efltrged water has always been an issue
of concern for Macronix. In addition to submittingiter balance charts to the Science
Park, our internal units also monitor process wegeycling rate on a daily basis.

Through reduction of process water volume and waster recycling technology, Fab 1,
Fab 2, and Fab 5 were able to recycle 354,993 10880,793 tons, and 1,694,260 tons of
waste water in 2015, respectively. The recyclesratere 80.45%, 87.02%, and 83%,
respectively (recycling calculation based on théeweecycling rate of the Science Park'’s
water balance chart and excludes calculationsaiamater recycling). Our wastewater is
treated in a wastewater treatment facility befamdg discharged into the underground
sewer. Other water resource management measuhedanc

€ Regularly track and manage the usage data of wegeurces Conduct risk
evaluation and control

€ Conduct risk assessment and management

€ Determine if our fabrication facility is located am area with water shortages

€ Help promote water resource utilization programs
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€ Entrust certified organizations to sample and areathe quality of discharged
water twice a year

€ Real time monitor pH/fluoride levels of effluentcapH level of rain water, with
all results being compliant with regulations.

€ Environmental inspectors routinely examine the doms of wastewater
treatment and report the results in a timely manner

With effective control measures, Macronix not omigt all regulatory standards
(please refer to the table below for the qualitgistharged water from Macronix's plants
in 2015), our average water recycling rate has i@aohed 83.49%. In 2015, we have
also received the "Outstanding Water-Saving Perotrinom the Hsinchu Science and
Industrial Park, Ministry of Science and Technology

Quality of Discharged Water in 2015

Site pH BOD (mg/L) COD (mg/L) SS (mg/L)
FAB1 6.6 9.45 50 13.75
FAB2 7.35 54.4 83.7 105.5
FAB5 7 51.55 90.9 93.9

BE 8.6 97.4 195 84

Source: Macronix's annual report on wastewatehdige

6.1.2. Air Pollution Prevention

All waste gases generated from manufacturing pesseat Macronix are
collected and classified via the gas collector sufasequently treated before being
discharged again; this process conforms to thergavent's regulations for
environmental protection. The central gas emiss®atment system at Macronix is
composed of three main systems for general emissamid/alkaline gas emissions, and
volatile organic compounds (VOCs). Waste gasesraated in professionally designed
facilities and emissions are released in accordaiitestatutory regulations. We entrust
certified organizations to test acid gas emissenesy year. Macronix facilities are
installed with continuous monitoring device for meang VOCSs, and the emission
removal rate is as high as 90% and the emissieness than 0.6 kg/hour from each fab.
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2015 Waste Gases Emission Data

Site VOCs Nitrogen oxide (NOx)| Sulfur oxide (SOXx)
FAB1 1283.15 1291.83 454.53
FAB2 3653.29 3123.77 77.19
FAB5 2806.64 2062.4 56.42

Unit: kg/year

Source: Costs of preventing fixed sources of aliugon

Macronix manages the emission of waste gases geddram various modes of
transportation, namely shuttle buses for employa@porate vehicles, and wafer

transport vehicles:

€ Employee shuttle bus to/from work: Vehicle sourncetude car rentals, which
are managed by requesting the party to sign areagnet form for the
self-management of diesel cars (including mainteeamans, type of petrol
used, and emission tests, etc.), and all signedrdests are preserved

€ Corporate vehicle/wafer transport vehicle: Corperathicles are serviced
every 5,000 km, and emission testing is conducse@quired by law. The car
rental company is responsible for other items eelab rental car maintenance
and emissions testing.

Our plants are located inside the Hsinchu Scienddrdustrial Park, and we are
fully willing to cooperate with matters required the science park. Communities
surrounding Macronix Headquarters and the Fab &t piden report of strange smells.
Technically speaking, waste gases emitted fronCibrapany's various fabrication plants
should not produce abnormal smells because theyested before released; however,
communities situated around Fab 2 and Fab 5 partsoncerned about the abnormal
odor. Therefore, these plants continue to coopevitethe Park's requirements to report
on complaints that are filed every month. The Camytsaheadquarters did not receive
any complaints regarding abnormal smells in 2015.
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6.1.3. Waste Management

Macronix has completed the adoption of alternatiagerials and improvement in
fabrication processes regarding hazardous substaiseel in electronics that are of
concern to the international community and spetiirethe EU RoHS (Restriction of
Hazardous Substances). We received IECQ QC 080@@ardous Substances Process
Management System Certification in November 200W¢ckvconfirmed that our products
are compliant with RoHS and customer requiremddgsause of our thorough hazardous
substance management system, we have been awaededpgoduct certifications from
many internationally known customers.

Our main consideration with respect to waste mamage strategies is to recycle
and reuse. Our waste production is categorizedget®ral waste and hazardous waste,
and these wastes are consigned to eligible veridossibsequent waste treatment. Before
waste disposal, we first confirm how the commiss@boontractors process the waste and
require them to undergo relevant review procedhedgre commissioning them to treat
the waste. Total waste generated at Macronix irb2@ds 6,295 metric tons, of which
approximately 75.89% was recycled and reusedtibgment approach yielded the
highest ratio compared with other methods (refehéofollowing table on waste output).
Furthermore, there were no incidents of severeaigakn 2015.

Waste Produced by Macronix

Categorized by Treatment _
Waste Category Volume produced in 2015
Method
Recycling/reuse 1,344,652
Composting of waste 271,350
Incineration 259,580
General industrial waste -
Landfill 196,390
Treated elsewhere 0
Other 115,044
Recycling/reuse 3,432,394
Hazardous industrial wastg Composting of waste 0
Incineration 21,268
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Waste Category Categorized by Treatmen Volume produced in 2015
Method

Landfill 0
Treated elsewhere 0

Other 654,253

Total Amount of Waste 6,294,931
Total waste recycled/reused 75.89%
*Unit: kg

**QOther types of waste include wastes that are ¢kstl/reused, decomposed, incinerated,
buried, and processed elsewhere

*** General industrial waste output includes themu of domestic wastes generated by
the office buildings of Macronix subsidiaries

6.2.Energy and Greenhouse Gases Management

6.2.1. Energy Management

Macronix is dedicated to reducing energy use amgwmption every year. We
follow the instructions provided by the Bureau ofelEgy, Ministry of Economic Affairs
each year to report our energy conservation aysiem for energy users and to report
our energy use from the previous year. Furthermmeeepfficially formed the Macronix
"Energy Conservation Service Group" in 2008 to\catrt various energy conservation
activities. Over the years, work activities in td@main include:

€ Implemented energy management initiatives forealéls of our operations.
€ Energy Conservation Service Group helped impleraeatgy conservation
techniques and experience sharing.
€ Introduced external energy audits and invited esperprovide guidance
B Completed on-site energy audits by the ITRI eneayservation service
group, including audits on our air conditioning teyss, power systems, air
compression and energy management systems.
B Promoted energy conservation guidance progranirfosfin the Science
Park.
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B Five experts including specialists from the ITRe&n Energy and
Environment Research Laboratories, professors Mational Taipei
University of Technology, and energy conservatiod earbon reduction
consultants from the Industrial Development Bureanducted on-site
evaluations of our cleanroom air conditioning systehiller system, and air
compressor system and offered advice on VOC to Bi&gy-savings
technology.

B Executed SEMI S23 pilot project in 2013 and congaegstablishing the Fab
5 plant air-conditioning system energy baseline.

B Extended the SEMI S23 pilot project and establigteetgy baseline for the
entire system as well as a portion of energy-comsgimrocessing
equipment used in Fab 5 to improve main energy+aoirsy equipment and
enhance the company's competitiveness in enerigatitn.

Hold regularly internal energy control meetingsnplement projects and track

progress

Routinely maintain records of various energy sugspénd check energy

equipment at our facilities

Perform unscheduled audits on MODULE energy consiam@and energy

equipment checks

Promote education on energy-conservation and cadshrction through

diversified policies and methods

B Conduct new employee training on energy consenvatio

B Provide contractor training at Macronix facilities energy-saving measures

B Offer training and education to current employees

B NOTES Bulletin

Improved factory and office equipment, adopted g@®@curement strategies,

introduced and installed new management tools

Constantly promoted the importance of energy caasien and carbon reduction

to employees through training, post education,edadtronic bulletin

announcements. Our measures include:

Transitioned from T8 lamps to T5 lamps

Adopt water-saving measures in restrooms

Turn off office lights for one hour during lunchdak

Use lighting control at parking lots for cars andtarcycles

Switch off computers after work

Reduce air conditioning usage in offices
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Post signs in meeting rooms to remind employeestadmergy saving
Display posters with energy-saving messages
Announcements are regularly published on the comparanet to advocate
for compliance with energy-saving measures

Macronix Internal Energy Consumption in 2015 (Including Subsidiaries)

Item Amount consumed in 2015
Diesel 1.49E+14
Natural gas 7.83E+16
Electricity 1.77E+15
Liquefied petroleum gas (LPG) used in kitchens g
ey 3.68E+11
dormitories
Amount of petroleum used 3.87E+14

Unit; Joules

Note: Data obtained from GHG inventory reportingeda

Macronix implemented several energy-saving projeces the past few years,
including projects focusing on the chiller systgraywer system, and illumination
equipment, achieving significant results. Our egexgnservation strategy in 2015
chiefly focused on replacing lighting fixtures antproving various systems in our plants.
Major energy conservation achievements for MacramiX015 include:

Energy Energy | Energy
Conservation _ Energy | conservedconserve; _
Plant Energy Conservation _ Calculatior
Plan saving | Volume | Volume
Type . Measures method
Implementatior] Category| consumedconsume|
period (kWh) | (Joules)
Upgrading T8 lighting .
FAB1| 2015-2016 . Electricityy 1.03E+043.72E+1] A
to LED lights
Replaced OAC-11A .
FAB1| 2015-2016 | . Electricity 1.15E+054.15E+1] A
with low-voltage HEPA
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Energy Energy | Energy
Conservation _ Energy | conservedconserve; _
Plant Energy Conservation _ Calculatior
Plan saving | Volume | Volume
Type . Measures method
Implementatior| Category| consumedconsume|
period (kWh) | (Joules)
Replaced lighting with .
FAB2| 2015-2016 . Electricityy 2.44E+048.77E+1] B
LED lights
Examined energy
saving features of the - J
FAB2| 2015-2016 . Electricityy 4.80E+041.73E+17 B
gas emission system
and equipment
Conserved energy use
for process gas
FABS 2015 emission systems Electricity 1.43E+0¢5.15E+1% A
(pipelines that are 6
inches or longer)
Reduced operation of - J
FAB5 2015 Electricityy 9.70E+0Y43.49E+17 B
5A UPW systems
Delayed the opening
time of our fitness .
HQ 2015 Electricityy 6.98E+042.51E+11 A
center by four hours o
weekends and holiday
Reduced the operating
duration of office air
conditioners on .
HQ 2015 Electricityy 1.06E+043.82E+11 A

weekends and during
business/none-busine

hours

*The amount of energy conserved is compared agtiastmount of energy consumed bef
improvements were made
*The amount of energy conserved is calculated bade: A=Estimated according to the
amount of energy conserved; B=Calculated accoritirige actual amount of power

consumed

64



Replace lighting fixtures Delayed the opening time of the fitness
center on weekends and holidays

6.2.2. Low-Carbon Management

In response to the trend of greenhouse gases tanttaeduction in the supply
chain due to global warming, Macronix began plagrior greenhouse gases inventory,
management, and reduction in 2000 and obtainedd8®& 1SO14064-1 greenhouse gases
inventory verification statement in 2007.

Macronix Strategies for Greenhouse Gases Control
Minimize energy loss and reduce greenhouse gasiesiens
Raise energy efficiency of equipment
Alternative production process plans
End-of-pipe treatment
Promotion and education
Recycling waste and limiting greenhouse gases @nss

L 2R 2R 2R 2% 2R 4

We established the units to manage greenhouse gasegyement according to 1ISO
14064-1 verification standards as illustrated beldlrough the complete management
system, we performed thorough inventory on theggnase conditions in our facilities
and offices and thereby established inventoryaligt internal procedure regard to control
of greenhouse gases. Therefore, we are able tiheseformation as a basis for selecting
alternative production technologies with reducedrgy consumption and greenhouse
gases emissions in order to achieve our goal sréspect.
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Management Representative

Top Management of Safety & Health Center

Executive Secretary

Director of Corporate Occupational Div.

HQ

Representative

Fab5

Representative

Fab2

Representative

Fab1

Representative

BE

Representative

Macronix greenhouse gases management organizatiohast

Macronix added the scope of Fab 5 in the greenhgases check in 2012. However,
due to the base year set-up, Fab 5 emissions wéreatuded in the total emission count
and were listed separately. Macronix's total emrssin 2015, excluding Fab 5, were
238,785.724 metric tons G@. Fab 5 emissions in 2015 were 180,175.541 memis
CO»-e. In addition, excluding Fab 5, Macronix's sc@pamission accounted for 38.2%
and scope 2 accounted for 61.8% of the total eonissiFab 5's scope 1 emissions
accounted for 39.7% and scope 2 emission accotmté&d).3% of the total emissions.

Macronix Greenhouse Gases Emissions (excl. Fab 5)

Scope Unit 2013 2014 2015
Scope 1 .
metric tons
119,000 43.34%| 116,000| 43.34%| 91,000 | 38.249
, CO.-elyear
Direct
Scope 2 .
metric tons
156,000| 56.66%| 153,000 56.66%| 147,000| 61.76%
. CO.-elyear
Indirect
metric tons
Total 276,000 100% | 269,000 100% | 239,000 100%
COs-elyear
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Fab 5 Greenhouse Gases Emissions

Scope Unit 2013 2014 2015
Scope 1 .

metric tons

c / 80,000 | 42.86% | 65,000 37.80% 71,000 39.71
Direct Or-elyear
Scope 2 .

metric tons

107,000({ 57.14% | 108,000| 62.20%| 109,00060.29%

. CO,-elyear
Indirect

metric tons
Total 187,000( 100% 173,000 100% 180,000100%

COs-elyear

Note: Scope 3 emissions, other indirect greenhgases emissions such as employee
business travel and raw material transportatiooabge they account for such a small
portion or cannot be quantified; therefore theyeweot included.

Ratios of Greenhouse Gases Emissions by Source ohigsion, 2015
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Trend Diagram of Greenhouse Gases Emissions
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Note: This table does not include Fab 5 data

Carbon Emission Intensity

year

Item Calculation unit 2013 2014 2015
Carbon emission COs-€e (tons)/revenue
intensity 12.4 12.0 11.4
(per NT$1 million)
Carbon emissions C£2 (tons) 276,000 | 269,000 239,00(
Total revenue for the NT$1 million
22,204 22,414 20,928

Note: This table does not include Fab 5 data
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6.3.Ecological Environment and Conservation

In order to implement ecosystem conservation cascdfacronix adopted six
hectares of land from the Science Park AdminigiraBureau and turned it into the
Macronix Park with thousands of trees and 71 tyigsants including banyan trees,
camphor trees, red cedar trees, Madagascar alrhanthoo, Chinese fringe tree, cherry
blossoms, deciduous trees, and Taiwan golden-eas in addition to rare water plants
such as waterweeds, water lilies, floating moskowewater lilies, creeping burhead,
oriental cattail, and ginger lilies, which showcasmtally different landscape each
season.

Plantations around plant areas and in the MacrBaik are watered by using
recycled rain water, which not only facilitates eatonservation, but also serves as the
best example for environmental protection. Ecolalgicban designs for the Macronix
Park such as 3D green designs, roof greens, nydtil@lanting, or ecological ponds also
manifest our utmost efforts in protecting the ecbam.
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Macronix Park is open to the public for their enmjognt during regular hours and is
also an ideal place for schools and environmemtalgs to hold ecological education
events. Since 2004, Macronix Park has won the 't@uodéng Landscape Award" from
the Hsinchu Science Park Administration for manysazutive years.

In addition, all Macronix facilities are locatedside the Science and Industrial Park.
All environmental protection work complies with lEd@overnment regulations and
internal corporate environmental policies and dptions to effectively conserve the
ecological environment. Subsequently, environmeaareness is raised to encourage
everyone to fulfill their duties as global citizens

6.4.Green Enterprises

6.4.1. Green Products

In response to the rising trend of green consummegiisd strict international
environmental laws on product chemical control, Mat endeavors to reduce its
impact on the environment; starting from its dajperations while also incorporating life
cycle concepts into green products to fulfill cusés requirements. In addition to
reducing environmental pollution caused by our pobidn processes, we also
concentrated on managing chemicals in product dignés. Our green efforts include:

€ Products in compliance with EU Restriction of Halrars Substances (RoHS) in
Electrical and Electronic Equipment

€ Products are lead-free, halogen-free, and can tineeequirements of SVHC
(Substance of Very High Concern) published by EGHAropean Chemicals
Agency)

€ Obtaining green product certifications from intefomally acclaimed customers
such as Sony, Canon, and Samsung
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Macronix has acquired the IECQ QC 080000 Hazar&ulnstance Process
Management System Certification every year sind 20 ensure the effectiveness of
green product management. According to Principlenl&e Rio Declaration on
Environment and Development, "In order to protbeténvironment, the precautionary
approach shall be widely applied by States accgrtlirtheir capabilities. Where there
are threats of serious or irreversible damage, ¢tddull scientific certainty shall not be
used as a reason for postponing cost-effective unesiso prevent environmental
degradation."” Macronix has complied with regulat@guirements while managing
green materials, and no environmental degradatiocarced due to material usage.

Macronix has developed a system that integratetlaéty management system and
the risk assessment of suppliers (RAS) systemadopour green product control
system for supply chain management to ensure tisitaam and downstream suppliers
are able to comply with RoHS directives, EU SVH@ernational laws, as well as
customer requirements.

As a key member of the electronic supply chainsgidiaix responds to the trend of
global human rights protection by purchasing metath as gold, tin, tungsten and
tantalum (not used by Macronix) behaved with good diligence, and we insist on not
using the metals which came from conflicting miheanes. We will do the due
diligence for the conflict mineral to our supplieegularly by examining the changes in
the list of approved refineries in the CMRT (cocifiminerals reporting template) which
is updated every six months or whenever they update

& Eco-Partner Certificate
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6.4.2. Green Procurement and Environment, Safety, andtiHeal
Costs Accounting Management System

To keep up with international trends, fulfill ouméronmental and social
responsibilities, and to raise the effectivenessusfinvestments in the environment,
worker safety, and health management, Macronixrhpiemented an environment,
safety, and health costs accounting (ECA) managesystem upon resolution by the
ESHC and under the commitment and support of hegktlexecutives during the fourth
quarter of 2004. The risk management division fatraeross-department unit to be in
charge of planning and building the system in Faty 2005 and hosted several training
and education sessions to promote the system, wiastofficially began operations on
December 1, 2005.

The Macronix ECA management system not only comsidevironmental costs that
other companies generally take into account, ks micludes safety and health expenses.
The system evaluates overall investment costsesdts with respect to environment,
safety, and health management and converts aetiwfienvironmental protection (e.g.
pollution prevention), worker safety (e.g. operatsite safety), and heath (e.g. health
promotion) into financial or accounting data, whishthen used to classify the costs into
Six categories: corporate operations, supplierarstomer up/downstream relations,
management activities, R&D, social events, and ¢asspensation. We thereby use
management means or approaches to solve or improarnmental problems as part of
our strategy for sustainable operations. Our envirental expenditures and total
investment amounted to NT$380 million in 2015. Olstare shown in the table below:

Environmental protection expenditure by categorgi({NTD) 2015
Cost of waste disposal/Cost of waste gas emissions 95821067
Remediation costs 0
Prevention and environmental management costs

. : 285396637
(including labor costs)

Major environmental fines 0
Total 381217704
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7. Being Grounded Social Dimension

7.1 Respect All Employees

7.1.1. Recruitment

Personnel Distribution

As of the end of 2015, the total number of full¢i@mployees at Macronix was
4,221, while part-time staff was 34, including 2ihtract staffs; 14temporary staffs).

Details are shown as below table:

Full-Time Employment Status by Work Type

Quantitative indicator 2013 2014 2015
General staff 3893 3876 3529
Management (managers and above level) 919 677 692
Total 4812 4553 4221
Management by Gender

Quantitative indicator 2013 2014 2015
Male (%) 84 85 85
Female (%) 16 15 15
Full-Time Employment Status by Gender

Quantitative indicator 2013 2014 2015
Male 2627 2458 2315
Female 2185 2095 1906
Total 4812 4553 4221
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Full-Time Employment Status by Age

Quantitative indicator 2013 2014 2015
Under 30 (%) 35 27| 25
30~50 (%) 63 69 71
Above 50 (%) 2 4 4
Full-Time Employment Status by Nationality

Quantitative indicator 2013 2014 2015
Native male employees 2536 2365 2229
Native female employees 1898 1771 1676
Foreign male employees 91 93 86
Foreign female employees 287 324 230
Total 4812 4553 4221
Full-Time Employment Status by Gender

Quantitative indicator 2013 2014 2015
Direct employee (male) 316 288 263
Direct employee (female) 1611 1545 1374
Indirect employee (male) 2311 2170 2052
Indirect employee (female) 574 550 532
Total 4812 4553 4221
Contract-base Employment Status

Category 2013 2014 2015
Part-time worker 0 0 1
Long-term contractor 1 8 2
Short-term contractor 19 18 17
Total 20 26 20

*. Contracts with employment periods longer thaeémonths are considered lotegm
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New Hires

In 2015, the net increase in Macronix’s employeas 821, with 228 male and 93 female,
successfully fulfilling our business needs in time.

New hires are mainly under 30 years of age, amdrighwl69 are male, accounting for
53% of new hires, and 76 are female, accountin@4686.

No. of New Hires Between 2013 — 2015

D

2013 2014 2015

Gender |Age group No. of No. of No. of
Percentagge Percentag Percentag

person person person
Under 30 265 40% 160 30% 169 53%
Male |30~50 93 15% 88 16% 56 17%
Above 50 2 0% 2 0% 3 1%
Subtotal 360 55% 250 46% 228 71%
Under 30 250 38% 215 39% 76 24%
Female |30~50 49 7% 82 15% 17 5%
Above 50 1 0% 0 0% 0 0%
Subtotal 30d 45% 297 54% 93 29%
Total 660 100% 547 100% 321 100%

*. Percentage = the number of new employees/tatalber of new employees x 100

Hiring Employees with Physical and Mental Disabilites

We respect the worker’s rights of people with dikiads as well as adhere firmly to the
related regulations. Macronix employed 42 disalplexons in accordance with Article
38 of the People with Disabilities Rights Protetisct. In the case of hiring a person
with severe or extremely severe disabilities, tuignts as two disablilities hired. As of
the end of 2015, we hired 27 employees with physicd mental disabilities, in whcih16
employees are severe disabled.
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Status of employees with disabilities

Quantitative

indicator

2013

2014

2015

Employees with disabilities

32

30

27|

Turnover Rate

In 2015, 699 employees resigned with 385 male dddf@male; details are shown as
following table:

2011 — 2015 resigned employees

2013 2014 2015

Gender |Age group No. of No. of No. of
Percentagg Percentag Percentage

person person person
Under 30 19p 32% 192 25% 146 21%
Male |[30~50 100 17% 219 28% 231 33%
Above 50 4 1% 3 1% 8 1%
Subtotal Subtotal 50% 414 54% 385 55%
Under 30 174 29% 232 30% 172 25%
Female |30~50 129 21% 124 16% 126 18%
Above 50 2 0% 2 0% 16 2%
Subtotal 305 50% 358 46% 314 45%
Total 601 100% 772 100% 699 100%

*. Percentage = the number of resigned employdaesfiamber of resigned employees x 100

Turnover Rate of Newly Hired Employees by Gender

Quantitative indicator 2013 2014 2015
New Male (%)** 5 3 4
employees*| Female (%)** 7 5 3

*. New employees mean those who have worked fertlesn 90 days

** Turnover rate = the number of newly hired emyes who resigned/total number of
resigned employees x 100
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7.1.2. Upholding Employee Rights

At Macronix, our hiring and employment, job assigmts, and promotion practices
are based on individual's abilities and potenéiai we do not discriminate against any
worker by age, birthplace, race, color, genderyakarientation, language, religion,
disability, political ideology/affiliations, natiaility, social status, financial status, family
background, or other status. We continue to makisiom to support employment for
people with disabilities and endeavor to preveirasg prejudice, discrimination, and
harassment. We are decided to maintain harmonetasanships between the company
and employees from the outset and have never exped a loss of business due to labor
disputes. Based on this relationship, Macronixreasived recognition from government
and industry authorities. In 2015, Macronix did rexteive any complaints or incidents
where the rights of local staff or aboriginals warkinged.

Employment Transfers

Macronix is committed to upholding the worker’shig and follows Article 10-1 of
Labor Standard Act regarding job re-assignmentsvastétplace relocations: 1. The
employee shall be transferred based on the nedualssofess operation and without
improper motives or purposes. Matters not proviedherein shall be governed by other
applicable statutes. 2. The wages and other wortangitions shall not be changed to be
unfavorable to the employee concerned. 3. The graplshall still be able to
satisfactorily perform the duties required in terwhghysical ability and skills after the
transfer. 4. The employer shall provide necessssistance if the relocated workplace
where is too far away for the employee concernedhg livelihood interests of the
employee and his or her family shall be considered.

Pension Plan

Macronix sets up its retirement policies accordmgelated regulations in Labor
Standard Act. We have established the Pension @apgr Commission to supervise and
manage the pensions and pension related issules.Cdmpany appropriates pension
reserve fund according to the regulations of Labemsion Act.

€ Pension Contribution Under Labor Standard Act:
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Macronix appropriate 2% of the total monthly wagésur employees to the
designated account in the Bank of Taiwan every moks of the end of 2015, the
total amount of pension reserve funds are NT$783378. Each year, in addition to
statutory contribution, we invite professional asetants and consultants to conduct
the actuarial calculation of our company’s pengiords so as to assure sufficient
funding for employee pension payment in the future.

€ Pension Contribution Under Labor Pension Act:

Under the new pension system, the Company congsttfo of the employees'
monthly wage to indivisual labor pension accoumiptbyees may also voluntarily
contribute within6% of monthly wage to the labonp®n accounts.

Open Communication Atmosphere

We respect individual diversity and adopt open-duuicy to create an atmosphere
of open and transparent communication. Labor managemeeting are convened on
quarterly to improve of labor-management relatiand cooperation, and ultimately to
encourage labor participation and boost employgagement. The meeting topics
include production planning, employee activitiesnéfit and welfare, and improvement
of our working environment. We also provide a mati to encourage our staff to
communicate, express, and share opinions, including

€ Hold various meetings regularly based on open comirations, new
employee orientation, departmental staff meetisggdf (job grade 8 and above)
conferences, and labor management meetings, im trgieovide clear a clear
channel of communication to ensure everyone's \vieibeard.

€ Establishing the suggestion box for staff to rajgestions, provide suggestions,
and file complaints so that the firm can help res@mployee issues.

€ Publishing the Macronix Quarterly magazine andrsgtip bulletin boards as
well as publishing digital announcements to effexti communicate important
information, legal regulations, and corporate pe$c

€ Setting up the "Our Family" Employee Relations Wehs forum for
promoting direct message from management teamewalsb being a social
media platform that promotes the sharing of empayeeds and requirements,
status update of company and staff, topical disonsson life and culture, and
EAP (Employee Assistance Program) where employae®btain assistance.
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Our Family website is deemed to be the bridge betvike company and
employees that allows Macronix to better understaectheeds and issues that
employees are facing in real life in order to guéahel encourage staff and
maintain a strong company-staff relationship.

€ Developing Sexual Harassment Prevention Policiegltbess the prevention,
reporting, and punishment of sexual harassmerdents within the Company,
while developing and maintaining gender equalitg apholding self-respect.
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Human Rights Practices for Security Personnel
€ Macronix's security and protection framework:

With implementing company safety as the core, Maigrbas planned
external and internal safety control systems talleamvasion reporting, access
control (people or vehicles), patrols, cargo (gQaatgry/exit management, and
servicing employees. When a serious disaster organey event occurs, we
ISsue emergency announcements, evidence colleatmohhandling (without
using violent behaviors as means of attack) to meea our response capabilities
and to prioritize in ensuring the safety of our émgpes and physical properties.

Macronix employs its own security guards and outsesia security
company that takes charge of security-related tag&l as directing traffic,
patrolling the plant areas, cargo (goods) entryf@anagement, access
control/CCTV monitoring, investigating violationsarking lot management,
servicing employees, and reporting emergenciesdardo ensure plant safety.
The security office at Macronix is occupied prinhally security guards it
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6. Emergency and

employs as well as the outsourced security comgaagending on task
requirements at each plant, security personnasatthed. The total number of
security staff working different shifts is approxately 30.

Macronix's Security And Protection Framework

2. Traffic control, patrol,
security inspection,
people and vehicles

inspection, emergency

notification

1. Deal with
trespassing

security guards

3. Access control

508,

intrusion alerts, smergency | Access and records
) . nedification control card
notifications button, glass | reader system
crushing
detection
Macronix
CCTV, NVR  Reed switch
recording  alarm system
system
5. CCTV monitoring,
4. Access

and recording Ab | Al
normal Alarm

and notification

4 Human rights policy training

Each security personnel who is working at Macrasisequired to complete 8
basic training courses during their first 3 montssyell as take 4 professional
refresher courses within the first year.

By taking into consideration human right-based ngangent, we comply with
the spirit of SA8000 to set up an educational cewrs the Sexual Harassment
Prevention Act.

When auditing the outsourced security companyHeryear, we include
scheduled refresher courses for security persameiell as human
rights-related issues as the focus of the interyviewerder to ensure that the
outsourced security company can follow Macronixisan rights policies.
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7.1.3. Salary and Welfare Systems

Competitive Compensation Package

Employee are the most important assets of Macravexoffer compelling
compensation packages to top talent. To attradiyate, and retain the best talent,
Macronix provides attractive and highly competitoempensation packages according to
the importance and complexity of the job withowtjpdice on political
ideology/affiliations, gender, and marital statiffedences. Bonuses are distributed
according to individual performances: For examglerterly bonuses are provided based
on the performance of the Company as well as tthigiotlual employeeMacronix also
distributes annual bonuses based on company paofit€mployee individual performance.
Macronix not only complies with local labor regidats, but actively participates in local salary
association to ensure that we provide the competialary and benefits package

Average Salary Ratio of Male and Female Employees

Personnel Type Male Female
Divisional manager 1.07 1
Departmental/Section manager 1.05 1
Indirect employee 1.06 1
Direct employee 0.83 1
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Welfare Benefits

In addition to provide paid-leaves for full-time ployees as well as labor
insurance and national health insurance, Macrdsix @ffers benefits including:

Welfare Benefits

Description

Leave Programs

We provide leave programs which exceed the reqe@inéof Taiwan's
Labor Standard Act. Various types of leaves aratgchaccording to
laws and regulations, including maternity leaveeptal leave, family
care leave, paternity leave, menstrual leave, varileual leave are
granted on the first year of starting work.

Insurance Plans

As required by laywve provide Labor insurance, National Health
insurance, group insurance (life/accident/canceticad treatment),
and overseas business travel accident insurangaolees also have
the flexibility to participate in self-pay insuramplans for their family
to obtain better protection.

Welfare Subsidies

We provide subsidiefor Child birth, marriage and funeral,
emergencies, injuries, hospitalization, and extmécwiar
cultural activities.

Welfare facilities

Employee dormitory, parking lot, restaurants, legsactivity
center, green park, convenience stores, cafe,tbeedsg room,
and health care room.

Pension Plans

We also conduct seminars regarding the pensiotettissues.
Our pension fund payment and contributions fullynpdy with related
regulations. Thanks to the employee’s contribuéind hardworking,
we also bestow the medal to those retired employees

We established the Staff Welfare Committee in adaoce with

Staff Welfare _ . :
i laws and regulations, and systematically promotgtbus
Committee
employee welfare measures.
Employee Provides free psychological consultation and guidaservices,
counseling and health examination once a year, and post-healtmigedion
services consultation services.
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Unpaid parental leave

In 2015, 367 employees are qualified for takingaidgparental leaves(236 male and 131
female), of which 52 took unpaid parental leavemée and 47 female). The number of
employees return-to-work was 23 (3 male and 20 leln@he number of employees who
return to work in 2014 and still employed at leB3tmonths in 2015 was 23, among
whom 4 male (100%) and 19 female (73.1%).
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Paternity Leave and Return-to-Work Ratio by Gender

Quantitative indicator 2013 2014 2015
Male employees eligible for paternity leave:
g y . J . P / 246 266 236
Corporate-wide(including DL and IDL)
Female employees eligible for maternity leave:
. . 160 144 131
Corporate-wide(including DL and IDL)
Total 406 410 367
Male employees took paternity leave 2 5 5
Female employees took paternity leave 30 36 47|
Total 32 41 52
Male employees that returned to work 0 4 3
Female employees that returned to work 16 26 20
Total 16 30 23
Male employees returned to work at least 12
months after 0 0 4
Female employees returned to work at least 12
months 16 13 19
Total 16 13 23
% of male employees returned to work at ldast
0% 0% 100%
months *
% of female employees returned to work at least
94.1% 81.3% 73.1%

12 months*

*. In order to better understand the status of eygxts who returned to work, we revised the

formula in 2014: The number of male or female erppés return-tavork at least 12 month:
The number of male or female employees return-td<woprevious year. We also revised
the percentage of employees returned-to-work at [Eamonths in 2013
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7.2 Learning and Development

Macronix believes talents are the foundation aedntlost valuable assets to the
corporation. Hence the firm establishes a compr&kenraining system and provides
well-structured and constant training plans. Tseam accommodates different learning
paths, competencies, and career ladder structymewide staff with individual
development plan.

Our performance evaluation process and individeaetbpment plans are closely
connected. Performance reviews are held annuatigriéirm if the employee is on track
for achieving individual performance goals. A faoglace meeting between employees
with supervisors is a must in order to discuss vidhateded to achieve employee
individual goals and create an individual developty@an to broaden and deepen
employees' professional knowledge and skills. Ih52@erformance appraisal
implementation rate for each employee category@8o.

7.2.1. Nurturing Talent

Macronix develops a various of training courseetiog to corporate strategies,
job requirements, and individual development. Withar goals and strategic directions,
we provide the detailed learning roadmaps to engasyto optimize their personal
learning paths. The learning roadmaps are a sefri@divities helping the employee to
achieve their goals and develop an extended siillTl$1e learning roadmaps also provide
a list of learning programs helping to increasertlearning efficiency.
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Learning & Development Structure
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The Macronix learning roadmaps include four catesgor

(1) New employee roadmap: For new employees torhedamiliar with the corporate
culture through experience and learning. This alow employees to adjust to
their new work environment and become immersetercorporate culture quickly.

(2) Competency roadmap derived from company valdesrses that are designed to
implement corporate values so that employees canonigtrate conducts that are
expected by the Company.

(3) Managerial roadmap for different levels of mgerment: Provides ladder strcutures
in management training and features various codosesfferent levels of
management to strengthen their skills.
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Center-level manager
and above

Division-level
manager

Department-level
manager
First-hine and

reserve manager

General
Staff

=Planning
=Coordination

=Tracking control
=lmprovement

=Departmental
management

Manageme
| | | | |

| [ [ [
Mid-lewvel High-level Professional

Fundamental
management management manager

(4) Professional roadmap based on various figdsst speakers from within and
outside the Company are invited to deliver profassl training, with topics
including R&D, production, quality, risk managemegmiman resources,
administration, sales, and information managenwstrengthen employees'
professional skills.

R&D Manufacturing Quality
Product and technology theory Basic semiconductor process Basic statistics

Semiconductor component Semiconductor equipment theory Statistical process control
physics Production integration Failure modes and
Integrated circuit design Diffusion process effectiveness analysis
Analog circuit design Thin-film process Instrument and measurement
NROM Introduction Lithography process Analysis equipment theory
Floating Gate Etching process Integrated circuit reliability testing
Flash Memory Introduction

Measurement analysis Design of experiments
- VAN AN )

Macronix also provides multiple learning channelsétisfy a variety of learning needs
of each employee. Our measures include:

(1) Internal training: Guest speakers from withimd outside the Company are invited to
host various types of training courses.

(2) External training: Allows employees to papigie in external and work-related
training courses and conferences.
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(3) On-the-job training (OJT): Allows employeesttevelop professional knowledge,
such as job assignments, hands-on practices, afgtpparticipations; employees
can acquire the necessary knowledge and skilledpmning the tasks.

(4) Online training: Macronix's e-academy learnghatform was established to provide
employees with easy access to online courses.ithdils can study at their own
paces.

7.2.2. Macronix Academy

The Macronix Academy is the platform for employ&esontinue their learning and
development; it has a comprehensive learning sysigmovide employees with
complete and abundant resources for their caresia@ment. Through knowledge
gathering and sharing, employees enjoy the enritdading resources to achieve their
career goals. Moreover, this helps employees tocentmthe next advanced stage of their
careers and equips them with skill sets neededdcessfully overcome various
challenges.

Macronix Academy is equipped with facilities andfassional equipment required
for employees to learn in a positive environmemtjuding:

(1) Audiovisual room: Contains multimedia compstdyooks, DVDs, video tapes, and
audio tapes. The rich learning platform allows stud to learn without boundaries.

(2) Training classrooms: Macronix provides numertacture halls and different-size
classrooms that can accommodate different typeswfe designs.

(3) Computer classrooms: Personal computer adoeafl students to significantly
increase learning efficiency.

(4) International lecture halls: 250 seats ar@@red, the best location for large-size
training courses, conferences, and lectures.

(5) Library: Features rich and diverse books,qufidals, audio/video resources for
employees to satisfy their learning needs
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Employee Training Costs and Hours

Indicator Unit 2013 2014 2015
Total training cost NT$1 million 14.78 11.84 5.87
Total training hours Hours 160,819 123,781 103,824
Total employees persons 4,812 4,626 4,221
Total revenue NT$1 million 22,204 22,414 20,928
Total training costs/total

% 0.07 0.05 0.03
revenues
Total training costs/total

(NT$1/person) 3,071 2,560 1,390
employees
Total training hours/total

hours/person 33.4 26.8 24.6
employees

Average Training Hours for Various Types of Employes

Employee Category Unit 2012 2013 2014 2015
General employee hours/person  31.7 34.8 26.7 24.5
Managerial Staff hours/person  30.0 35.1 28.1 25.2
Male employee hours/person  42.1 47.7 38.1 33.0
Female employee hours/person  24.2 21.5 17.5 14.4
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7.3 Work-Life Balance

Warmth, happiness, and growth are the vision ofrsl@ig human resource
management.

An enterprise is like a big family, and at Macromig provide our staff with the care
and attention that any other family would. With extlyy, we respect, understand, and
care for the work and life of our staff and exteéhid caring to their families. This makes
employees treat each other in a mutual trust anderation way. Following the
philosophy of humane management style, we provafésith high flexibility and
autonomy at work and continuously encourage stadictively make valuable innovative
solutions to our nonvolatile memory solutions. Hetite firm has been able to present
top technical papers at the International ElecDenices Meeting (IEDM), VLSI
Symposia, and International Solid-State Circuitefémence (ISSCC), receiving
worldwide attention on its forward-looking R&D owotmes. Macronix believes that
respecting individual diversity, and adopting oo policy to create an atmosphere of
open and transparent communication. We routinelg management communication
meetings, conduct labor management meetings, shffsuggestion boxes, and publish
the Macronix Quarterly e-newsletter in order toide a platform to encourage our staff
to communicate, express their ideas, and sharevbieies. Macronix adheres to the
Macronix CSR Policies, devoting its utmost effericonstruction a superior human
resource management system and labor system wipleiifect planning and execution
abilities, to comply fully with local labor laws dnegulations and the SA8000
specifications.

A happy staffs are usually those employees withésg efficiency. Macronix
provides competitive compensation packages, huti@anisinagement system, top
recreation and leisure infrastructure, and cologiiracurricular activities to motivate
staff enjoy working. These measures also help statiure active and positive work
values, broaden the horizons, enable passion spariccexpress the strengths. The firm
hopes staff can find happiness, values, self-cenfid, satisfaction and pride in the work
they do.

Talents are the foundation and the most valualsetsaso the corporation. Hence the
firm establishes a comprehensive training systednpaovides well-structured and
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constant training plans. This system accommodatieseant learning paths,
competencies, and career ladder structure to peastaffs with individual development
plan. To achieve the goal of continued growth Far tirm and staff, Macronix has
various types of training programs that are in lintlh corporate strategies and
organizational development. The programs adoptvatine and diverse teaching
methods with the aim of enhancing staff knowledddls, and capabilities that will then
transform into strengthening the firm's competitigss.

We believe that a comfortable working and learrengironment will bring out staff
additional growth potential and renewed energy cWiis the driver of success. Hence,
Macronix works hard to build a work environmentttahows staff to be healthy
physically, psychologically, and spiritually. Thienii practices the value of caring for its
staff through its management system to improverttegnal environment and increase
harmony between the staff and the management teander to build a warm, happy,
and growing family.
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7.3.1. Macronix H20

Macronix believes that a staff with physically grglchologically healthy is the
essence to make for a successful enterprise. Héacmonix strives to provide an
excellent work environment for staff and promotagaus approaches to take care of
employee health. In terms of infrastructure, walslsth a fithess center and a green park,
and provide benefits such as health examinations e@ployees benefit from an
energetic work environment but also are encourageajoy the vigorous life!

We hope that all employees work in a healthy ampfiavay. Moreover, Macronix
hopes that employees can achieve a healthy warleéifance. Thus, we continuously
promote the H20 Corporate Wellness Program forighog employees with
comprehensive care. Therefore, Macronix uses H2®sésgan to advocate and
encourage employees to enjoy work-life balancelreip create an enlightened future
with the company.

H20 = Health. Happiness. Openness to life.

(1) Health: An elegant recreation and fithess aente

To provide an excellent recreational environmenbiar employees and their
families, Macronix has taken a leading positiothi@ industry by establishing the most
comprehensive and comfortable employee recreatidriitness center. The center
includes a video game room, fithess room, racqlletbarts, aerobics classrooms,
karaoke room, and multi-purpose indoor courts tivigle employees with the most
comfortable and healthy place for enjoying recresl activities.
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(2) Health: Clean, healthy, and delicious meals

Macronix cooperates with firms that have achievé&@@P standards to provide
food with no MSG and low in sodium and oil. Cooperg firms also have professional
nutritionists to ensure the healthiness of theydaiisine while the managing units
routinely publish food safety inspection resultsttRermore, Macronix routinely inspects
kitchen safety and food cleanliness, as well &sdafety management to ensure that
employees can eat healthily. Hence, Macronix hesived the honor of being a healthy
catering organization and providing for a non-smgkiestaurant environment.

(3) Health: Comprehensive Employee Assistance Rrogi(EAPS)

Macronix has integrated external professional resssuand gathered teams from the
Employee Relations Department, Health Promotionc®ffand the Performance and
Learning Development Department to establish engdegupport services and
implement the Employee Assistance Program (EAR)pmbination with a professional
consulting agency to provide 24-hour psychologilegjal, and financial counseling
services free of charge for our employees. We liogtethese efforts will be able to help
employees deal with a variety of issues such atheaarriage, family, finance, law,
emotions, stress, and work, thereby assisting grapkin solving difficulties in their
everyday lives and at work.

(4) Happiness: Convenient and safe LOHAS services

Macronix provides complete life management serweiéls optimal comfort and
support in the work environment. The Company hasigeonvenience stores onsite as
well as vendors/stores to satisfy the nutritiontlohg, living, traveling, education, and
recreation needs of employees. We hope employ¢eg working under such a
worry-free environment!
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(5) Happiness: 5-star employee dormitories

The Macronix employee dormitory features 16,000asguneters and is situated in
the beautiful community. The dormitory can hous¥@,employees. The dormitory has a
living room, restaurant, training classrooms, gaowen, elevators with views, garden,
parking lot for cars and motor scooters, and a @4rkentrally controlled security
system to provide a safe and comfortable livingremment for employees.

(6) Happiness: Full convenience

Macronix provides employees with various on-sitevamience services such as
convenience stores, coffee shops, laundry senacekiravel agencies; therefore,
employees can complete daily activities while atkvin addition, Macronix has
agreements with various vendors to provide emp®yath multiple choices.

(7) Lifestyle: Seminars on Happiness

Macronix aims to improve the quality of life fosiemployees. Hence the firm
establishes a series of seminars on daily lividjlarsure to bring energy and growth for
our employees and their families. We hope emplogaasachieve a perfect balance
between family, health, friends, and spiritualityorder to have satisfying, healthy, and
happy lives!
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(8) Life Satisfaction: A Wide Selection of Clubs

In order for employees to achieve a work-life balrMacronix offers more than 30
clubs such as creative balloon design, Chinesgghy, sports, hiking, uklele, and
photography, as well as religious clubs such as &heSociety and Big Love Society for
staff to make friends and discover new hobbies.

(9) Lifestyle: Lively and Innovative CelebrationsdActivities

Celebrations for Family Day, Sports Day, EngineayFather's Day, and Mother's
Day are organized, during which employees can ethieywarm and happy atmosphere
of these special events. Through these activiéiegloyees can also show their friends
and families their working environment and lifestyl
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7.3.2. Safety and Health Promotion Management

Occupational Safety and Health Management

Macronix is fully aware of the impact of employedety and health on our
corporate competitiveness, therefore Chairman Véuehaays played the role as the
Company's advocate ever since Macronix's incetid®89; he urges employees to take
environment, safety, and health management seyioegjuests executives of various
levels to participate in safety and health managenasks, and encourages employees to
suggest improvements related to workplace safetyebver, Chairman Wu actively
introduced various international certification stards during the planning stages of
Macronix's environment, safety, and health managesystems, so that we could build
a comprehensive platform. We have strict and cotegavironment monitoring
procedures to continue monitoring the air qualitrkvenvironment and ensure employee
health and safety. We periodically evaluate anéerewur management measures
according to government regulations and customeggirements.

Thanks to the efforts of our employees, Macronoereed OHSAS18001
Occupational Health and Safety Management SystesrisfiCation in 2002. We have
implemented "high-quality environment, safety, &edlth culture" as part of the
corporate value that drives our sustainable grolmtB009, we also received the third
annual National Occupational Health and Safety Alwartop honor recognizing labor
safety achievements in Taiwan.

In the future, Macronix will continue to promote ployee safety and health and
build a work environment with a high-safety level.

In 2015, major health and safety awards receivellldgronix in recognition of its
achievements include:

B An Award of Gratitude for Safety and Health Guidanc
B Health Promotion Badge - Top Honor for an Accratliteealthy Workplace

B Excellent Healthy Workplace - Health Leadership Agdva
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Macronix has also established the Occupationalt$éfealth and Environment
Committee (OSHEC) led by the Macronix Presiderdversee the promotion and
execution of environmental protection, safety, hadlth work. Macronix OSHEC is
composed of 6 managers, 4 directing supervisorigldy representatives, 7 technical
engineering representatives, 11 environmentaltysadad health representatives; labor
representatives account for 34%.

Macronix OSHEC convenes meetings at least oncey eyerter, mainly to discuss
the Company's environmental, safety, and healthagement operations, organization,
and supervision issues, as well as to track thgrpss of various projects. Each
manufacturing facility holds monthly or quarterlyeetings to review the execution of
different initiatives.

We offer employees adequate personal protectivpeeunt (PPE) and complete
safety and health education and training. We h&seestablished a 24-hour emergency
response team (ERT) that works four shifts in rotatThe business continuity program
(BCP) has also been instituted to ensure employeearporate safety. We conduct
periodic checks and repairs on fire safety equigraad public safety for buildings.
Escape and evacuation drills are also practicedladyg to improve employees' ability to
react to emergencies. The work environment isialspected regularly for comfort.

In addition to establishing standard operation @doces, the following measures
have been taken to prevent any occupational haratdliiseases from impacting
employees and corporate operations:

B Professional audits and 24-hour monitoring are ioexV
B All accidents are investigated, and followed uphwelated safety
improvements in order to prevent any reoccurremdarther incidence
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Training for new and current employees and PPE gemant are provided
Occupational safety meetings are conducted atleaeh

Monitor work environment and continue improving opational safety
according to regulatory requirements

A 24-hour health service center is available farducting professional health
examinations and health management, while heatttiyittees such as,
seminars, psychological counseling, and an emplbyreess and activity center
are provided

An employee assistance program (EAP) has been igpited and specialist
doctors on occupational diseases have been invitegite to guide and instruct
employees concerning work safety and health.

Regular doctor visits are scheduled at our faesitto provide medical advice
to employees, help conduct evaluation on heallds risnd assist with health
management at different levels.

A dedicated unit in charge of protecting againstiemics collects the latest
information about epidemics and diseases and titegrates any related
epidemic control measures to safeguard employdéhhea

Complete employee assistance programs are prosglect!l as psychological
counseling.

Pregnant employees are cared for by implementi@agThree no's", no night
shifts, no heavy lifting, and no radiation work dffer a friendly workplace.

Macronix Disabling injury-Related Indicator in 2015

Macronix Employee Contractor
Category
Male Female Total Male Female Total
Occupational Injurieg
2 0 2 0 0 0
(cases)
Occupational Diseases
0 0 0 0 0 0
(cases)
Work days lost (days 7 0 7 0 0 0
Number of hours
17001.75 10208 27209.75 - - -
absent
Total hours worked 4523520 3886080 8409600 239040355200 2745600
Injury rate (IR) 0.088426712 0 0.047564688 0 0 0
Occupational disease 0 0 0 0 0 0
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Macronix Employee Contractor

Category
Male Female Total Male Female Total
rate (ODR)
Lost day rate (LDR)| 0.309493492 0 0.166476408 0 0 0

Absence Rate (AR)| 0.0037709020.002626812| 0.003242217 - - -

Total number of
occupational deaths

0 0 0 0 0 0

Note:

1.

Types of work injuries calculated by work-reldinjury statistics
IR = (No. of disabling injuriesx200,000)/totedurs worked

Occupational disease rate (ODR) = (No. of oatiopal diseasesx200,000)/total
hours worked

Lost day rate (LDR) = (total work days lostxdW@D)/total hours worked

Absentee rate (AR) = (Number of hours abseatalThours worked, leaves of
absence include: Occupational injury leaves, paiseaves, sick leaves, and
menstrual leaves

LDR is calculated based on calendar days stpftom the day after the incident
occurred

Statistics include full-time and part-time eoy#es
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Health Promotion Management

People working in today's world often experiengghhivork stress. Since employees
are our most important asset, therefore Macronixelg examines employees' physical
and mental health problems. Only with physicallg amentally healthy, happy working
partners can the Company be filled with vitalitydaustain its operations; this is the
management concept of Macronix.

€ Continued to promote the Macronix Sports Day Pnogfsince 2011):

(1)

(2)
3)

Supported and led by the chairman and exeaib¥earious levels (the
Company's activity center has been used by more36#00 on average in the
past 3 years).

Established diverse, active clubs: with 18 s/p&sports clubs in total.

Organized seminars on sports injury preventugcle ache prevention, in which
participants are taught how to relax their mustidgsrevent the effects of a
sedentary lifestyle and stress, as well as muskelletsl injuries caused by
incorrect body posture. Monthly/quarterly healtuemtion seminars and office
exercise sessions are held for each plant/depatritmen

€ Weight loss course:

(1)

(2)

3)

We continued to introduce cardiovascular diseseminars, invite nutritionists to
provide meal plan for weight loss, and host spgptech (open to all employees).

Health education messages are periodicalplayed a slideshow on LCD TV,
online courses, and posters.

Employees are encouraged to develop a hakitertising: Employees who log
their exercise achievements on a weekly basis eexchrtheir weight loss goals
are awarded with exquisite gifts; they are alsat@a/to share their experiences
with other employees.

€ In order to increase the number of participantsaalth-promotion activities, we
survey the needs of our employees each year togplgropriate health-promotion
activities and promote health-related issues dunngthly/quarterly departmental
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meetings (employees can choose the topics thegrpreissues relating to disease
prevention/regulatory requirements); these pronmatiactivities have received
enthusiastic responses from our employees. We sugy@oscreening for four types
of cancers (colorectal, breast, oral, and cendgaakter) provided by the Health
Promotion Administration to ensure the health af @mployees. In 2015, Macronix
collaborated with hospitals to provide free low e@abest CT scans for employees to
assist with disease prevention and provide subsednealth care. A total of 227
employees took advantage of this service.

€ Maternal worker health management:

(1) Care plans for female employees are introdtceéchplement maternal health
care measures that allow employees to work atwhse also caring for their
families. Mothering classes and cancer screenitigitées for women are held
regularly to provide health-related informationcBkalant has set up a
breastfeeding room that offers comfortable equigre&olusively for employees
who need to breastfeeding. We also offer smals gdtemployees who have been
breastfeeding for more than 6 months.

(2) In 2015, Macronix participated in an indudtgafety expert platform conference
hosted by the Hsinchu Science Park to facilitateneeling of small and medium
plants (regarding maternal protection and managdméfe have counseled three
partner firms.

(3) Received the Gold Award, Award of Excellenaed Outstanding Award for the
Breastfeeding Room from Hsinchu City Governmenttioee consecutive years
(2013-2015).

€ Because working in the high-tech industry is oftempetitive and stressful, the
Company has planned a long-term EAP for arrangiseri&s of stress-relieving
seminars, inviting psychologists to provide coretidin services at the plants
(consultations can also be provided outside oftbmpany by calling a toll free
number), and having visually impaired masseurs/eassto provide massages.

€ Awards & achievements in 2015
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Award Title or Item

Awarded by

Photographs

Health Promotion Badge
Top Honor

for an Accredited Healthy

Workplace

Ministry of Health and
Welfare

Health Promotion
Administration

Health Promotion Badge
Top Honor

for an Accredited Healthy

Workplace

Ministry of Health and
Welfare

Health Promotion
Administration

Hsinchu City Governmen
Breastfeeding Room
Contest

Award of Excellence in
Workplace Group

[

Hsinchu City Department|
of Health

Healthy Workplace -
Health Leadership Award

Hsinchu City Department|
of Health

Excellent Healthy
Workplace - Health
Leadership Award

Ministry of Health and
Welfare

Health Promotion
Administration
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Best Vitality Award for the nationwide  Cooperated with health-promotion social
Workplace Healthy Exercise competition groups and health service centers

Seminar on muscle pain prevention Blood drive ¢havent
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7.4 .Social Welfare

Since the inception of Macronix in 1989, we haweasis insisted on deeply
cultivating our own technical strength and havenbe@mmitted to helping enhance
Taiwan industry's R&D capabilities and technologgavations. Macronix manufactures
important electronic components that help enriabppess lives. As a member of the
global market, we are mindful to maintain sustaleaperations and continue to
augment shareholder interest and care for the@mwvient. Macronix never forgets to
feedback the society that nourishes us. We beltageonly by constantly fostering
technical talent that Taiwan can maintain its laggosition worldwide and outperform
international competitors. Accordingly, Macronix deadonations to found the Macronix
Education Foundation in 2001, chaired by the Chairiof Macronix, Miin Wu.

Macronix donates the Foundation more than NT$20anito hold its primary events.
Macronix employees also participate in the Fourmaegiactivites. It is anticipated that
through the strength of the Macronix Education Ftation, resources can be maximized
systematically, enabling more people to participttereby activating the innovative
competency of the younger generations to expankiitbeledge and perspectives of our
domestic scholars.

Due to our long-term efforts in cultivating scierestucation, the Macronix
Education Foundation successfully organized scienoapetitions including the
Macronix Golden Silicon Awards and Macronix Scieaeards. For 16 consecutive
years, over 20,000 teachers and students pargdpathese competitions with extreme
enthusiasm. Over NT$90 million in scholarships hlagen awarded. In 2013, Macronix
Education Foundation participated in a rating ex@tun conducted by the Ministry of
Education for the first time and received the hgjhrating.

We have devoted longtime efforts to community ineohent, particularly in the
three main areas of science education, emergedcgrad cultural creation.

In recognition of our achievements, Macronix hasnworporate Citizenship
Awards (2010-2012) from CommonWealth Magazine ad ageCSR Awards (2009,
2010, and 2012) from Global Views Monthly.
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7.4.1. Planting the Seed of Science Education

By focusing on cultivating basic science knowledgd nurturing talented
knowledge engineers, the foundation continues fdément the Future-Knowledge
Engineering Program because we know that educetiafioundation that must be
planned and promoted continuously. In addition fdumdation holds various activities
for different groups, including the Macronix Gold8iicon Awards, Macronix Science
Awards, Macronix Chair Professor Project, and sufpjoo national science education to
foster scientific talent in Taiwan.

Macronix Golden Silicon Awards

To inspire college students' creative spirit anddsaon experience in semiconductor
research, the Macronix Education Foundation hedditkt Macronix Golden Silicon
Awards - Semiconductor Design and Application Cotitipa in 2000. Now entering its
sixteenth year, over 12,000 students and teaclatiemwide have participated in these
competitions. The Macronix Golden Silicon Awardsagarded as the most important
competition by electronic and electrical enginegstudents to evaluate their
performance before graduation. Envisioning thedsenf the industry's development,
Macronix continues to incorporate a wide varietypplications such as green energy,
biomedicine, robotics, digital homes, and autonme#lectronics into the Golden Silicon
Awards. In 2015, Internet of Things (IoT) was ailsduded. The goal to add a new
category of competition was in order to attract andourage students to propose
innovative ideas and exciting creations in relexdorhains, thereby further stimulating
domestic research trend.

The 15th Macronix Golden Silicon Awards Ceremony
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Participation statistics through 16 vears«
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The former president of Academia Sinica, Dr. Yuan-$eh Lee, has

diligently attended the Macronix Golden Silicon Awads ceremony for
15 consecutive years; he always listens wholeheattgto

award-winning students' creative works.
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Macronix Science Awards

To inspire senior high school students' interastsatural and applied sciences and
encourage them to explore science, develop thésngial to innovate, think outside the
box, and learn outside the classroom, the Macr&dixcation Foundation held the first
Macronix Science Awards in 2002 with Chia-Tung LEmeritus Professor, National Chi
Nan University, serving as the convener.

The number of participating students and schodsghawn from 189 teams in the
first year to a total of 519 teams comprising 1B,@@rticipants by the fourteenth year.
Over half of high schools across Taiwan have padted in the Macronix Science
Awards, which has been acclaimed in Taiwan ashuabél Prize for senior high school
students"” due to its vast influence.

107



-+ Participating teams

~== Participating teachers 659

618
—= Participating schools

615

— New Participating schools

519

Bth 7‘th 8th gth lﬂth 11th 12th 13th 14th

B 1-13th particpated schools
= 1-14th particpated schools
B Total schools

300 |
250 |
200 |

150 |

Total schools
100

P

/" 1-14th particpated

rd
50 | Py schools

/" 1-13th particpated
—_ / schools
: . TTm—— /
Senior Highh School

higher vocational school

108



Macronix Science Awards Association

To extend the creative spirit of Macronix Scienceatds, the foundation
established the Macronix Science Awards Associatiddeptember 2004, which is made
up of all previous winners and totals 254 membehsough the association, new award
winners can associate with previous winners ofMiaeronix Science Awards and
expand their scientific horizons, thereby helpiagheother, grow together and form
lifetime bonds.

The foundation has a special team to guide thecadBm officers in the planning
and execution of the association's annual meetW@sous seminars are held from time
to time inviting Macronix Science Awards committeembers and leaders in technical,
social, and cultural fields to inspire membersxplere life and knowledge in a relaxed,
dynamic and enjoyable manner.

Macronix Chair Professor Project

Macronix has setup the Macronix Chair Professojeetdhat helps academic
institutions in Taiwan offer positions for VLSI ai@bC experts such as Professors
Chia-Tung Lee and Yung-Sheng Liu to teach spee@dlzourses. By doing this,
Macronix hopes that students have a chance to &mout state-of-the-art technologies
and keep up with the latest industry developmérits.company also encourages the
participation and collaboration of industry, acaggrand research!
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Sponsoring Important Science Organizations

The Macronix Education Foundation continues to supmajor organizations
devoted to promoting fundamental science educaitieiyding the Wu Chien Shiung
Education Foundation, Yuan T. Lee Foundation Sa@dfaucation for ALL, and Boyo
Social Welfare Foundation. The Company also ococadlipsponsors domestic
universities, such as NTU, NTHU, NCTU, NCKU, as Mad research institutions
including ITRI and National Nano Device Laboratsrin addition, the Macronix
Education Foundation periodically sponsors collegesrganize EE camps or invite
students to visit Macronix for popular science edion.

To maximize its influence, the Macronix EducatiasuRdation has also been
donating US$4,000 every year since 2012 to therat®nal Organization of Chinese
Physicists and Astronomers (OCPA) for the Outstagnioung Researcher Award
(Macronix Prize) to encourage young overseas Chinesearchers in the fields of
Physics and Astronomy to jointly promote high-teledvelopments. So far, scholarships
have been awarded to five recipients.

¥

)
¥..- €

Mr. Miin Wu presenting an award to
the first winner of the Macronix Prize

The Foundation has invested considerable effortisanpopular science domain,
which is why the National Taiwan Science Educat@mter invited the Foundation to
attend the 2014 Popular Science Forum: Expansidrrdaagration of Popular Science, as
well as the 2015 Popular Science Forum: Sciencecardyday Life - Practicality and

110



Creativity of Popular Science, where the Found&iogpresentatives shared their
experiences and innovative practices with indust@ademic, and research units
involved in the promotion of popular science. Tmewledge shared can serve as a
reference for domestic future promotion of popsleience education.

11/21-11/22

Macronix Education Foundation was invited to the 2Q4 Popular
Science Forum to share interdisciplinary experienceand
innovative practices

7.4.2. Employees Participating in Charity Events

Macronix takes active steps in fulfilling our sdaiesponsibilities and we have
compassion for those in need during the occurrehogajor emergencies, such as the
major 921 earthquake in Taiwan in 1999, the Sichaamthquake in China in 2008, and
the Typhoon Morakot flooding in Taiwan in 2009. Maaix immediately made
donations to help the victims after the major 9adthlequake in Taiwan in 1999, the
Sichuan earthquake in China in 2008, the Typhooraktat flooding in Taiwan in 2009
and the 311 earthquake in Japan.
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By actively establishing charity clubs, raising digrfor the clubs and helping with
allotting club meeting sites and human resourcesslow our enthusiasm and support
for social charities to all Macronix employees ae@ply endow the DNA of social
responsibility in the hearts of our employees.

Humane Society

Macronix set up the internal employee charity ckdilled the Humane Society, in
March 2001 with the purpose of helping those indnaed increasing social harmony.
Under the work of a group of loving Macronix empeg, the Humane Society works
together with efforts of other charity organizasmsuch as the Hsinchu Taiwan Fund for
Children and Families to help the underprivilegedisinchu. The Humane Society was
approved by the Hsinchu City Government in 2008hange its name to the "Humane
Society Service Organization”.

Humane Society Activities

The Macronix The Macronix Family Sponsorship Drive has enteted i
Family 10th year and currently sponsors 164 children esegth, with
_ total donations in 2015 amounting to NT$1.99 millidhe drive

Sp_onsorsh|p sponsors children from eight charity organizatiommtduding the

Drive Taiwan Fund for Children and Families (aboriginaildren),
Sacred Heart Home, Miracle Home (teenagers), Wéidtbn,
Humane Society Service Organization, Horsebackngidi
Therapy Center, St. Francis Organization, and Rtemal
Welfare Foundation.

The Fishing This project is going into the sixth year basedtan

Pole Project successful collaboration with the Eden Social Welfa

Foundation in 2010-2011 and the Qi Zhi Vocationaliiing
Center in 2012. Macronix employees order bread (aice of
NT$250) from the Children Are Us Foundation's bglsa that
the mentally challenged can learn to bake andpssliries. In
2015, 270 employees made orders for a total anmfunt
NT$402,500.
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Humane Society Activities

Christmas For many years, the Humane Society has been orggniz
employees to donate Christmas gifts for needy adldwWe have

Making Dreams generated great success with these events in 20fl&vary child

C(_)_me_ True has received the gifts they wished for.

Initiative

Re-usable item Every year, Macronix hosts donations of second-limas,
donation in which employees donate clean, intact, undaméget to

recycle as well as assist groups that are in ri2edations were
made to the St. Joseph Social Welfare Foundatidrsanrise
opportunity center in 2015.

Big Love Society

The Macronix Big Love Society was the first sodhib in the Science Park
established for medical charities. Its first phgsal is promote "10,000 Organ Donor
Signups with Their National Health Insurance Canitiative. Since 2008, the Big Love
Society has been patrticipating in major promotiaednts and also working with
volunteers and medical staff of the NTUH Hsinchartwh to engage in street-side
campaigns at the Hsinchu Train Station to promu¢e'©rgan Donor Signups with Their
National Health Insurance Card" from 10 AM to 4 BNIthe last Saturday of each month.
Twelve such activities were held in 2015 with 5®bple having signed to donate their
organs.

In addition, the Big Love Society also initiatedtzarity event to collect monthly
donations for Boyo Social Welfare Foundation tglaisadvantaged children attend
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classes. 223 people participated in 2015, donafpgoximately NT$1.72 million in
total.

Photography Club

Tunan Elementary School, located in a remote mauat@a in Hsinchu County,
was unable to hire a photographer to take pictimegraduating students due to a lack of
resources. Macronix's photography club membersmatily went to the school to take
on the photography job, receiving strong suppantifschool staff members and students
at the end of 2013. With the concerted efforts alchkdnix employees and volunteering
photographers in 2014, we helped graduating stsdesh Tunan Elementary School in
Hsinchu County to produce the first-ever yearbeok0 years of the school's history. In
2015, Macronix expanded the scale of this everddnginuing with the yearbook activity
as well as establishing a small photography classhich students can be exposed to
photography and capture the bits and pieces af dadly lives at school through their
eyes. With the photographs the students took, ¢haythen create their own yearbooks!

Animal Club

The Animal Club was established to help take céstray animals with dedication,
love, and compassion, by embracing the principlesspecting life, caring for life, and
advocating the concept of respecting an animé&'saf well as protecting the
environment.
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Animal Club Events

Adoption of stray
dogs

Every week, volunteers host an event at a flowakata
in Hsinchu to allow people to adopt animals, teeai
awareness about abandoning their pets, and torgathe
volunteers from the Company as well as studenta fozal
high schools and college charity groups. This eesables
more people to learn to respect life and mitigat=ad
problems caused by stray animals. In 2015, the Ah®@iub
has helped 250 dogs find new homes; it also coeduct
follow-up checks to see how the dogs are doingeir new
homes to prevent pet abandonment, which would wiker
intensify environmental and conservation problems.

Neutering/spaying
in place of Killing

Neutering/spaying rather than killing not only etigely
resolves the problem of too many stray dogs, kaa al
manifests the act of having respect for life. Thremal Club
neuters/spays at least 500 stray animals per yeaverage,
over 550 stray animals were neutered/spayed in.2015

Animal Rescue in
Action

The Animal Club receives public call-ins from Hdioc
County/City and nearby counties, assists with rescu
injured animals, and captures stray female dogave them
spayed in veterinary hospitals.

Animal shelter
cleaning and daily
feeding

Stray dogs in animal shelters are fed every day at
specific time, and cages in the animal shelteck@ned
everyday.

Charity sale on
family day

A charity sale of second-hand items was held on
Macronix family day in 2015. Proceeds were donabelaelp
stray animals and promote awareness on animal iadopt

Rabies vaccine
for stray dogs

The Animal Club helps Hsinchu City Government pdavi
rabies vaccination for stray animals and home tepets, a
total of 850 animals received injections in 2015.
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7.4.3. Fostering Local Culture and Creative Industries

Inviting Cutting-Edge Taiwan Artists to Design Award Trophies

The Macronix Golden Silicon Awards and Macronixe®ae Awards have been
awarded for more than a decade and have becompabatileground for scientific
competition in Taiwan. To cultivate local artistdacronix Education Foundation has set
an example by inviting different local artists twstom-design the trophies every year.
For 15 years, the Macronix Education Foundationsugported local sculptors with
donations of over NT$1 million every year, with tia¢al reaching NT$15 million over
the years with more than 20 artists benefiting ftbmpledge. These creations are the
spiritual fruit born of the 10 plus artists and dallowed over 24,000 participants a
chance to appreciate the art as they cheer forimgrthe awards.

Working with the National Taiwan Craft Research Inditute to jointly promote local
artists' works.
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Besides inviting domestic artists to design thehres for the two benchmark
awards, since 2009, Macronix has cooperated wéh\gtional Taiwan Craft Research
Institute to purchase creative artworks from astcsrtified by the Institute as gifts and
souvenirs for guests attending the award ceremoliasronix even boldly adopted
some works not yet in mass production with the aimpromoting local arts in a variety
of ways. Through the cooperation process, thetuistcan also get feedback from
Macronix and thereby perfect their craftworks faceessful commercialization.

Po-Ching Liao's "Switch" from the Hsinchu local artist An-Fu Huang,

Taiwan Craft Research Institute was recommended by the Taiwan Craft
offered as gifts at the ninth Golden Research Institute, created glass art
Silicon Awards. featuring playing musicians based on

the Golden Silicon Awards ceremony
theme of an opera house.

Summoning the Technology Industry to Host the Art Ehibition for Promoting Art
Education

In order to promote art education, Macronix Edwrafroundation summoned
Macronix employees and several art clubs from werioigh-tech companies including
MediaTek, Realtek, Applied Materials, UMC, OptoTeahd General Biologicals
Corporation (GBC) to organize an art exhibitiorthe Exploration Hall of Hsinchu
Science Park from August to December, 2015; nedxlgrtworks including oil paintings
and zentangles were on display. This exhibitioreaévthe sensible and humanistic
aspects of technologists, and also highlights myleyees' motivation to cultivate
diverse interests and skills outside of work; thithe concept of the balance between
work and life which Macronix has always promoted.

117



This exhibition demonstrated the close observaticiechnologists with regards to
environmental protection, exotic cultures, natargmals, and plants, and captured many
beautiful moments in life. In this exhibition, madtthe artworks were oil paintings; the
subject matter included the Hsinchu Emei Lake,ifighboats anchored at the coastal
harbor, European castles in autumn, snow-covergadrfeuntain in Japan, as well as a
mother and baby polar bear standing in a fieldhofxs Each painting revealed the
profound emotions that the artists felt towardttieme.

(First from the left) Miin Wu, Group photo of the artists
Chairman of Macronix and Education
Foundation, congratulates the success of
the Exhibition

Artworks from the Exhibition
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8. Appendix

8.1.Sustainability Report Information

Welcome to the Macronix International Co., Ltd.r@ieafter “Macronix) Corporate
Social Responsibility (CSR) Report. The purposthefCSR report is to provide the
general public and all Macronix stakeholders advethderstanding of our concerns and
actions in 2015 with regard to sustainability andial responsibility. The report also
shows our other commitments to various CSR magtedsour performance in these
areas.

Reporting Period

The report discloses Macronix's management guigglimarious CSR management
topics, material issues, our corporate commitreemd, the results of our CSR initiatives
during the period of January 1 to December 31, 20hB report is issued annually. (The
next publication is scheduled for: June, 2017).r&lveere no significant changes during
the reporting period regarding the organizatioiz's,structure, ownership, or its supply
chain.

Aspect Boundaries and Scope of the Report

Macronix's corporate organization includes: corgwteadquarters (including
employee dormitories and the activity center), Eabab 2, Fab 5, testing plant, and the
Taipei office (please refer to section 2.2 forgitibal business locations).

The boundaries of the report include: Headquatatdress: No.16, Li-Hsin Road,
Science Park, Hsinchu, Taiwan, R.O.C.), FAB 1 (edslrNo.3, Creation 3rd Road,
Science Park, Hsinchu, Taiwan, R.O.C.), FAB 2 (edslrNo.16, Li-Hsin Road, Science
Park, Hsinchu, Taiwan, R.O.C.), and FAB 5 (addriks19, Li-Hsin Road, Science Park,
Hsinchu, Taiwan, R.O.C.), Test Building (address:8\ Creation 4th Road, Science
Park, Hsinchu, Taiwan, R.O.C.).
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Reporting and Third-Party Verification

The report was written based on version 4.0 of3lubal Reporting Initiative (GRI
G4.0) and AA 1000APS(2008) standards, and wasiedrify a third party verification
unit commissioned by the management represent&iweau Veritas Certification
(Taiwan) Co., Ltd. was entrusted with the evaluatbthe report. The report was
verified to comply with the requirements of the GB4.0 ‘core’ option and AA1000AS:
2008 standards.

Contact information

We sincerely welcome any comments and suggestioms éhe 2015 Macronix
CSR Report.

Contact Person: Shao-Fei Wang, Project Manageafety& Health Center
Address: No.16, Li-Hsin Road, Science Park, Hsia;dfraiwan, R.O.C.

Tel: 886-3-5786688 Email:pubcsr@mxic.com.tw
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8.2.Comparison Table of GRI G4.0 "Core" Option Comptian

Representing the core options that

General Standard Disclosures _
must be disclosed

Strategy and Analysis

External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance }
explanation
/Guarantee
] o ~_|1. Message from Macronix
G4-1 Statement from the most senior decision-makére organization ) 3~6 p.S1~S4
Executives

Provide a description of key impacts, risks, angasfunities:

1. Section One should focus on the organizaticeysifpacts on

sustainability and effects on stakeholders, incigdights as defined

by national laws and relevant internationally retiagd standards. .

) ) N 1. Message from Macronix o
G4-2 2. Section Two should focus on the impact of sastaility trends, 3~6 p.S1~S4 Partial disclosure
Executives

risks, and opportunities on the long-term prospantsfinancial

performance of the organiza. This should concentrate specific

on information relevant to financial stakeholdershat could

become so in the future.

Organizational Profile
o External Supplementary
G4 Index Index Definition Related chapters Page }
Assurance explanation
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/Guarantee

8.1 Sustainability Report

G4-3 Name of organization. ) 119 p.S1~S4
Information
G4-4 Primary brands, products and services. 2.duRte and Services 11 p.S1~S4
i o 8.1 Sustainability Report
G4-5 Location of organization's headquarters. ) 119 p.S1~S4
Information

Report the number of countries where the orgaminaiperates, and
names of countries where either the organizatiersignificant ]
G4-6 _ N o ~ |2.2 Global Operations Centers 16 p.S1~S4
operations or that are specifically relevant toghstainability topics

covered in the report.

Please refer to the

G4-7 Nature of ownership and legal form. 5.1 Finalnéerformance 52 p.S1~S4 |company's annual
report

Report the markets served (including geographiakmtewn, sectors )
G4-8 2.1 Products and Services 11 p.S1~S4

served, and types of customers and beneficiaries).

G4-9 Report the scale of the organization. 2. Maigro 8 p.S1~S4

Report the total number of employees by employrmgr,
G4-10 7.1 Respect All Employees 73 p.S1~S4

employment contract, region, and gender.

Macronix employees

did not form a union,

The percentage of total employees covered by d¢olebargaining _ )
G4-11 7.1.2. Upholding Employee Rights 77 p.S1~S4 but

agreements.
employer-employee

issues can be discusg
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during quarterly
meetings by labor
representatives on

behalf of all full-time

employees

G4-12 Describe the organization's supply chain. Sugply Chain Management 47 p.S1~S4

Report any significant changes during the repontiegod regarding8.1 Sustainability Report ]
G4-13 o _ ) _ i ) 119 p.S1~S4 No major changes

the organization's size, structure, ownershiptsostpply chain. Information

Report whether and how the precautionary approaghitciple is |4.2 Risk management, 6.4Green
G4-14 o 44,70 p.S1~S4

addressed by the organization. Products

List externally developed economic, environmentel social
G4-15 charters, principles, or other initiatives to whible organization |Each chapter All p.S1~S4

subscribes or which it endorses.

List memberships of associations (such as indaestspciations) and S
G4-16 i ) ) o 2.4 External Participations 20 p.S1~-54

national or international advocacy organizations.

Identified Material Aspects and Boundaries
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance }
explanation
/Guarantee
] o ) o ) Please refer to the

a. List all entities included in the organizationnsolidated _ _

G4-17 5.1 Financial Performance 52 p.S1~S4 |company's annual

financial statements or equivalent documents.

report
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b. Report whether any entity included in the orgation’s

consolidated financial statements or equivalenuduwnts is not  |5.1 Financial Performance 52 p.S1~S4
covered by the report.
a. Explain the process for defining the report eahtand the AspecB.1 Sustainability Report
119~ 21 |p.S1~-54
Boundaries. Information,
G4-18 )
b. Explain how the organization has implementedRBporting 3. Sustainable Development
119~ 21 |p.S1~-54
Principles for Defining Report Content. Strategy
List all the material Aspects identified in the pess for defining [3.2.2. Identifying and Ranking
G4-19 ) 29 p.S1~S4
report content. Material aspects
For each material Aspect, report the Aspect Boundéthin the
G4-20 o 29 p.S1~S4
organization. 3.2.2. Identifying and Ranking
For each material Aspect, report the Aspect Boundatside the |Material aspects
G4-21 o 29 p.S1~S4
organization.
Report the effect of any restatements of informmapicovided in )
G4-22 ] Refer to each chapter for details All p.S1~S4
previous reports, and the reasons for such statsmen
Report significant changes from previous reporfiegods in the [3.2.2. Identifying and Ranking
G4-23 ) ) 29 p.S1~S4
Scope and Aspect Boundaries. Material aspects
Stakeholder Engagement
External
o Supplementary
G4 Index |Index Definition Related chapters Page Assurance }
explanation
/Guarantee
G4-24 Provide a list of stakeholder groups engdyeithe organization. 3.2. Stakeholder Engagement 24|p.S1~S4
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Report the basis for identification and selectibstakeholders with

3.2.1. Stakeholder Identification

G4-25 ) 24 p.S1~S4
whom to engage. and Interaction
Report the organization's approach to stakeholdgagement,
including frequency of engagement by type and biediolder 3.2.1. Stakeholder Identification
G4-26 o ) 24 p.S1~S4
group, and an indication of whether any of the gegaent was and Interaction
undertaken specifically as part of the report praji@n process.
Report key topics and concerns that have beerdrdiseugh
stakeholder engagement, and how the organizati®mdsponded tq o
) ) ) o 3.2.1. Stakeholder Identification
G4-27 those key topics and concerns, including througingporting. ] 24 p.S1~S4
) ] and Interaction
Report the stakeholder groups that raised eadtedfey topics and
concerns.
Report Profile
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee
Reporting period (such as fiscal or calendar rinformation  |8.1 Sustainability Report
G4-28 p. 9P ( e ) yRep 119 p.S1~S4
provided. Information
_ ) 8.1 Sustainability Report
G4-29 Date of most recent previous report (if any). ) 119 p.S1~S4
Information
. o 8.1 Sustainability Report
G4-30 Reporting cycle (such as annual, biennial). ) 119 p.S1~S4
Information
G4-31 Provide the contact point for questions réigarthe report or its 8.1 Sustainability Report 911 |p.S1~-S4
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contents. Information

8.1 Sustainability Report

a. Report the ‘in accordance’ option the organaratias chosen. ) 119 p.S1~S4
Information
] 8.2 Comparison Table of GRI
b. Report the GRI Content Index for the chosenoopti _ _ 121 p.S1~S4
G4.0 "Core" Option Compliance
G4-32
c. Report the reference to the External AssuraregoR if the repornt
has been externally assured. GRI recommends thefest¢ernal [8.3. Independent Third-Party 3 S-S
14 p.S1~S4
assurance but it is not a requirement to be "il@Eance” with the |Assurance Statement
Guidelines.
a.Report the organization’s policies and current ficas for seekin 8.3. Independent Third-Party 3 S1-5
14 p.S1~S4
external assurance for the report. Assurance Statement
b. If not included in the assurance report accoryipanthe
sustainability report, report the scope and of extgrnal assurancgN/A p.S1~S4
provided.
G4-33 . . . . . . .
c. Explain the relationships between the orgaronadind its 8.3. Independent Third-Party
. 143 p.S1~S4
assurance providers. Assurance Statement
d. Report whether the highest governance bodyriosexecutives S
. . ) o _|8.1 Sustainability Report
are involved in seeking assurance for the orgapizatsustainabilit ) 119 p.S1~S4
Information
report.
Governance
o External Supplementary
G4 Index Index Definition Related chapters Page )
Assurance explanation
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/Guarantee

Report the governance structure of the organizatimiuding

committees of the higist governance body. Identify any committ

3.1. Sustainable Development

G4-34 ) o ) _ _ 22 p.S1~S4
responsible for decision-making on economic, emritental and |System
social impacts.
a. Report the remuneration policies for the higlgesternance body . )
_ ) ) 4.1.1. Governing Unit 37 p.S1~S4
and senior executives based on the following types
G4-51 |b. Explain how performance criteria in the remunerapolicy relate
to the economic, environmental, and social objestiof the highes
governing body and senior executives.
Ethics and Integrity
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee
Value: 2. Macronix - Mission
Statement
Principle: 4. Corporate
a. Describe the organization's values, princigtmdards and norGovernance - Business
G4-56 8,22,40 | p.S1~-S4

of behavior such as codes of conduct and codethize

Philosophies - Be Grounded
Standard: 3.1 Sustainable

Development System

Code of Conduct: 4.1.3
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—

Management of Code of Condu

and Ethics

Report the internal and external mechanisms fdtisgexdvice on

4.1. Corporate Governance

G4-57 ethical and lawful behavior, and matters relatedrganizational |3.2. Stakeholder Engagement 36, 24,77 | p.S1~-S4
integrity, such as helplines or advice lines. 7.1.2. Upholding Employee Rights
Report the internal and external mechanisms faortaqy concerns
4.1. Corporate Governance
about unethical or unlawful behavior, and mattefated to
G4-58 3.2. Stakeholder Engagement 36,24,77 | p.S1~S4

organizational integrity, such as escalation thioliige managemer

whistleblowing mechanisms or hotlines.

7.1.2. Upholding Employee Rights
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Specific Standard Disclosures

Indicate the Material Aspect and

disclosed index identified for this

year
Disclosures on Management Approach
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee
a. Explain why the Aspect is material. Report theacts
) . All p.S1~S4
that make this Aspect material.
b. Explain how the organization manages the Mdteria
o All p.S1~S4
Aspect or its impacts.
Please refer to thchapter
c. Explain the evaluation of the management approac ]
G4-DMA corresponding to each
including:
aspect
« Mechanisms for evaluating effectiveness of the
All p.S1~S4
management approach
- Evaluation results of thmanagement approach
- Any related adjustments to the management approach
Economic Category
. External Supplementary
G4 Index Index Definition Related chapters Page }
Assurance explanation
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/Guarantee

5.1. Financial performang
7.1.3. Salary and Welfarg

G4-EC1 |Direct economic value generated and distributed 52,81, 104 [p.S1~S4
Systems
7.4. Social Welfare
Economic
Financial implications and other risks and oppaties for
Performance G4-EC2 NA
the organization's activities due to climate change
Coverage of the organization's defined benefit plan |7.1.2. Upholding
G4-EC3 77 p.S1~S4
obligations Employee Rights
G4-EC4 |Financial assistance received from government 5.1. Financial Performan 52 p.S1~S4
Report the ratio of the entry level wage by gerater 7.1.3. Salary and Welfare
G4-EC5 81 p.S1~S4
significant locations of operation to the minimurage  |Systems
Market presence
Percentage of senior management at significantitotsa
G4-EC6 NA
of operation that are hired from the local commynit
5.2. Indirect Impact on th
Development and impact of infrastructure investraemtd
G4-EC7 ] Economy 54,104 [p.S1~S4
Indirect economic services supported
7.4. Social Welfare
impacts
Significant indirect economic impacts, including textent5.2. Indirect Impact on th
G4-ECS8 54 p.S1~S4
of the impacts Economy
The percentage of the procurement budget used for
Procurement 4.4. Supply Chain
. E4-EC9 |[significant locations of operations spent on sugpliocal 47 p.S1~S4
practices Management

to that location
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Environmental Category

External
. Supplementary
G4 Index Index Definition Related chapters Page Assurance }
explanation
/Guarantee
G4-EN1 Materials used by weight or volume
Raw materials Percentage of materials used that are recycled inpu
G4-EN2 )
materials
G4-EN3  |Energy consumption within the organization 6.2.1. Energy Manageme 61 p.S1~S4
G4-EN4 Energy consumption outside of the orgarorati NA
G4-EN5 Energy Intensity NA
Energy
G4-EN6  |Reduction of energy consumption 6.2.1. Energy Managemeg 61 p.S1~S4
Reductions in the energy requirements of produutls a
G4-EN7 ) 6.2.1. Energy Managemsg 61 p.S1~S4
services
. 6.1.1. Water Resource
G4-EN8 Total water withdrawal by source 57 p.S1~S4
Management
Water sources significantly affected by withdrawfl 6.1.1. Water Resource
Water G4-EN9 57 p.S1~S4
water Management
6.1.1. Water Resource
G4-EN10 | Percentage and total volume of water recyahd reused 57 p.S1~S4
Management
Operational sites owned, leased, managed in, acedf
S G4-EN11 |to, protected areas and areas of high biodivevsifye None
Biodiversity )
outside protected areas
G4-EN12 | Description of significant impacts of adtas, products, None
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and services on biodiversity in protected areasaaads of

high biodiversity value outside protected areas

G4-EN13 | Habitat protected or restored None
Total number of species included in the IUCN Rest Bing
G4-EN14 |national conservation list with habitats in areffiscied by None
the organization's operations, by level of extimatiisk
. o 6.2.2. Low-Carbon
G4-EN15 |Direct greenhouse gases (GHG) emissions (Scope 1) 65 p.S1~S4
Management
Energy indirect greenhouse gases (GHG) emissiawpg6.2.2. Low-Carbon
G4-EN16 65 p.S1~S4
2) Management
Other indirect greenhouse gases (GHG) emissio (6.2.2. Low-Carbon
G4-EN17 J J ( ) S 65 p.S1~S4
3) Management
Emissions
o _ ) 6.2.2. Low-Carbon
G4-EN18 |Greenhouse gases (GHG) emissions intensity 65 p.S1~S4
Management
G4-EN19 | Reduction of greenhouse gases (GHG) emissio NA
G4-EN20 | Emissions of ozone-depleting substancesSjOD NA
o o 6.1.2. Air Pollution
G4-EN21 |NOx, SOx, and other significant air missions ) 58 p.S1~S4
Prevention
. i o 6.1.1. Water Resource
G4-EN22 |Total water discharge by quality and destination 57 p.S1~S4
Management
Effluents and - -
W G4-EN23 |Total weight of waste by type and disposal method  |6.1.3. Waste Manageme 60 p.S1~S4
aste
G4-EN24 |Total number and volume of significant spills 6.1.3. Waste Manageme 60 p.S1~S4 None
G4-EN25 | Weight of transported, imported, exportedreated waste NA None
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deemed hazardous under the terms of the Basel Goomw
Annex I, Il, lll, and VIII, and percentage of trgusted

waste shipped internationally

Identity, size, protected status, and biodivergihe of

None. The
Company's

wastewater is

nt

D

G4-EN26 |water bodies and related habitats significantlgetid by [NA incorporated into th
the organization's discharges of water and runoff Science Park's
underground water
channel manageme
Extent of impact mitigation of environmental impaof
G4-EN27 _ 6.4.1. Green Products 70 p.S1~S4
Products and products and services
Services Report the percentage of products sold and thekamang No recycled
G4-EN28 ) _ NA ) )
materials that are reclaimed by category packaging material$
Monetary value of significant fines and total numbg ) .
) ) _ ) 4.1.5. Compliance with
Compliance G4-EN29 |non-monetary sanctions for non-compliance with ; 43 p.S1~S4 None
] ) Regulatory Requirement;
environmental laws and regulations
The process by
o ) ) ) which the company
Significant environmental impacts of transportinggucts ) .
) ) o 6.1.2. Air Pollution transports products
Transportation |G4-EN30 |and other goods and materials for the organization’ 58 p.S1~S4

operations, and transporting members of the wockfor

Prevention

and materials exert

no significant

environmental
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impact

Report the total environmental protection expenmdgland

6.4.2. Green Procuremer

and Environment, Safety

Overall Status G4-EN31 | and Health Costs 72 p.S1~S4
investments by type _
Accounting Management
System
Percentage of new suppliers that were screened usin |4.4.2. Growing Together
Supplier G4-EN32 ) o _ ) 50 p.S1~S4
] environmental criteria with Our Suppliers
environment — : - : -
Significant actual and potential negative environtak  |4.4.2. Growing Together
assessment G4-EN33 | ) _ ) _ ) 50 p.S1~-S4
impacts in the supply chain and actions taken with Our Suppliers
Environmental Number of grievances about environmental impates fi
Grievance G4-EN34 |addressed, and resolved through formal grievance 6.1. Pollution Prevention 56 p.S1~S4
Mechanisms mechanisms
Social Category - Labor practices and decent work
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee
Report the total number and rate of new employesshi
G4-LA1 during the reporting period, by age group, gended, 7.1.1. Recruitment 73 p.S1~S4
Emplyment region
Report the benefits which are standard for fullgim 7.1.2. Upholding
G4-LA2 77~81 |p.S1~-S4

employees of the organization but are not provided

Employee Rights
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temporary or part-time employees, by key locatioihs

7.1.3. Salary and Welfarg

operation Systems
Return to work and retention rates after pareet@aé, by |7.1.3. Salary and Welfarg
G4-LA3 81 p.S1~S4
gender Systems
Handled in
accordance with the
Minimum notice periods regarding operational change . Labor Standard Act
) ) S _ 7.1.2. Upholding )
Labor/ManagemelG4-LA4 including whether these are specified in collective . 77 p.S1~S4 and also coordinate
Employee Rights )
agreements during
employer—-employe
meetings
Percentage of total workforce represented in foljoiat
management—worker health and safety committees th{7.3.2. Safety and Health
G4-LAS5 ) ) ) ) 96 p.S1~S4
help monitor and advise on occupational healthsafety |Promotion Management
programs
Report types of injury, injury rate (IR), occupatad
Occupational diseases rate (ODR), lost day rate (LDR), abseaatee |7.3.2. Safety and Health
G4-LA6 96 p.S1~S4

health and safety

(AR) and workrelated fatalities, for the total workforce,

region and gender

Promotion Management

G4-LA7

Workers with high incidence or high risk of disease

related to their occupation

NA

G4-LA8

Health and safety topics covered in formal agreameith

trade unions

NA

Macronix employee

did not establish a
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union, but Macronix
OSHEC convenes
meeting at least on
every quarter mainl
to discuss
environmental,
safety, and health

issues

G4-LA9

Report the average hours of training that the degdion's
employees have undertaken during the reporting@eby

gender and employee category

7.2.2. Macronix Academy

88

p.S1~S4

Training and

education

G4-LA10

Programs for skills management and lifelong leagrifrat
support the continued employability of employeed an

assist them in managing lifelong careers

7.1.2. Upholding
Employee Rights
7.3.1. Macronix H20

77,92

p.S1~S4

G4-LA11

Percentage of employees receiving regular perfocaan
and career development reviews, by gender and by

employee category

7.2. Learning and

Development

85

p.S1~S4

Employment
diversity and equg

opportunity

G4-LA12

Composition of governance bodies and breakdown of
employees per employee category according to geade
group, minority group membership, and other indicabf

diversity

7.1.1. Recruitment

73

p.S1~S4

Equal

Remuneration for

G4-LA13

Ratio of basic salary and remuneration of womemén

by employee category and by significant locatiohs o
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Women and Men

operation

Percentage of new suppliers that were screened lasior

practices criteria

Supplier G4-LAl14
Assessment for
Labor Practices |G4-LA15

Significant actual and potential negative impaotddbor

practices in the supply chain and actions taken

Aspect: Labor

Number of grievances about labor practices filed,

7.1.2. Upholding

1%

practices grievandG4-LA16 |addressed, and resolved through formal grievance } 77 p.S1~S4
) ) Employee Rights
mechanisms mechanisms
Social Category - Human rights
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee
There are no
o ) significant
Total number and percentage of significant investme ; .
) ) 5.2. Indirect Impact on th investments that ar
G4-HR1 |agreements and contracts that include human rajgutses 54 p.S1~S4 ]
) ) Economy undergoing human
or that underwent human rights screening ) o
rights screening in
Investments
2015
Total hours of employee training on human rightscpes All new employees
or procedures concerning aspects of human rightsatie |3.1. Sustainable have received
G4-HR2 ) ) ) 22 p.S1~S4
relevant to operations, including the percentage of Development System SA8000 and EICC
employees trained CoC training
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There were no

D

o Total number of incidents of discrimination andreative |7.1.2. Upholding incidents of
Non-discriminatiof G4-HR3 ) _ 77 p.S1~S4 S
actions taken Employee Rights discrimination in
2015
The company
Freedom of Operations and suppliers identified in which thghtito respects employees
Association and exercise freedom of association and collective diangg |3.1. Sustainable right to exercise
) G4-HR4 ) o ) 22 p.S1~S4
Collective may be violated or at significant risk, and measua&en |Development System freedom of
Bargaining to support these rights association and
collective bargainin
Operations and suppliers identified as having §icamt ]
) ) o ] 3.1. Sustainable
Child labor G4-HR5  |risk for incidents of child labor, and measurestaio 22 p.S1~S4
Development System
contribute to effective abolition of child labor
Operations and suppliers identified as having §icamt
Forced and risk for incidents of forced or compulsory labanda 4.4.2. Growing Together
G4-HR6 ) o _ ) 50 p.S1~S4
compulsory labor measures to contribute to the elimination of alife of  |with Our Suppliers
forced or compulsory labor
Percentage of security personnel trained in the .
) _ o ; o 7.1.2. Upholding
Security Practices|G4-HR7  |organization's human rights policies or procedtinas are . 77 p.S1~S4
) Employee Rights
relevant to operations
Total number of incidents related to violationsaiwing _ There were no casg
] ] ) o ] ~|7.1.2. Upholding o
Indigenous rights |G4-HR8  |rights of indigenous peoples and correspondingasti 77 p.S1~S4 of violations

taken

Employee Rights

bS

involving rights of

138



employees

Assess

G4-HR9

Total number and percentage of operations that haga

subject to human rights reviews or impact assessmen

Every six months,
the Company
conducts SA8000
internal auditing on
all departments to
examine employees
human rights
reviews within the

reporting boundary

Supplier human

G4-HR10

Percentage of new suppliers that were screened usin

human rights criteria

rights assessment

Significant actual and potential negative impaotshiumar

G4-HR11 | ) _ )
rights in the supply chain and actions taken
Human Rights Number of grievances about human rights impacsl fil
Grievance G4-HR12 |addressed, and resolved through formal grievance
Mechanisms mechanisms
Social Category - Society
External
o Supplementary
G4 Index Index Definition Related chapters Page Assurance )
explanation
/Guarantee

Local communitiejG4-SO1 |Percentage of operations with implemented local NA p.S1~S4 The company

D
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community engagement, impact assessments, and

development programs

primarily operates
within the Hsinchu
Science and
Industrial Park, with
the Hsinchu Scienc
Park as the
responsible

assessment unit

Operations with significant actual or potential atxge

6.1.2. Air Pollution

G4-S0O2 | N ) 58 p.S1~S4
impacts on local communities Prevention
. Identification rate of
Total number and percentage of operations asséssed |4.1.3 Management of
) ] o ] all the departments
G4-SO3  |risks related to corruption and the significanksis Code of Conduct and 40 p.S1~S4 _
in the Company
identified Ethics
100%
. . — - . . ... |4.1.3 Management of o
Anti-corruption Communication and training on anti-corruption pieléc Training rate for all
G4-S0O4 Code of Conduct and 40 p.S1~S4 }
and procedures _ new hires 100%
Ethics
4.1.3 Management of
G4-SO5 |Confirmed incidents of corruption and actions taken |Code of Conduct and 40 p.S1~S4 None in 2015
Ethics
N o There were no
] . Total value of political contributions by countryca N
Public Policy G4-S06 political

recipient/beneficiary

contributions in
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2015

Anti-competitive

Total number of legal actions for anti-competitive

4.1.5. Compliance with

. G4-SO7 |behavior, anti-trust, and monopoly practices amit th ; 43 p.S1~S4 None in 2015
behavior Regulatory Requirement;
outcomes
Monetary value of significant fines and total numbg ) .
) ) ) ) 4.1.5. Compliance with )
Compliance G4-SO8 |non-monetary sanctions for non-compliance with lawd } 43 p.S1~S4 None in 2015
] Regulatory Requirement;
regulations
Percentage of new suppliers that were screened usin
G4-S09 o _ )
Supplier social criteria for impacts on society
impact assessment Significant actual and potential negative impactsociety
G4-S010 | ) _
in the supply chain and actions taken
Grievance Number of grievances about impacts on society filed
Mechanisms for |G4-SO11 |addressed, and resolved through formal grievance
Impacts on Society mechanisms
Social Category - Product responsibility
External
. Supplementary
G4 Index Index Definition Related chapters Page Assurance }
explanation
/Guarantee
Percentage of significant product and service caieg for,
Customer health |G4-PR1 |which health and safety impacts are assessed for NA
and safety improvement
G4-PR2 |Total number of incidents of non-compliance with 4.1.5. Compliance with 43 p.S1~S4 None in 2015
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regulations and voluntary codes concerning thethead
safety impacts of products and services during tHei

cycle, by type of outcomes

Regulatory Requirements

Type of product and service information requiredhssy

organization's procedures for product and service

G4-PR3 |information and labeling, and percentage of sigaiii NA
product and service categories subject to suchrirdton
Product and servi requirements
labeling Total number of incidents of non-compliance with 4.1.5. Compliance with
G4-PR4  |regulations and voluntary codes concerning prodndt [Regulatory Requirements 43,70 |p.S1~-S4 None in 2015
service information and labeling, by type of outesm |6.4.1. Green Products
] . ] 4.4.1. Sharing Beneficial
G4-PR5 |Results of surveys measuring customer satisfaction ) 49 p.S1~S4
Outcomes with Custome
G4-PR6 Sale of banned or disputed products NA None in 2015
) Total number of incidents of non-compliance with
Marketing ] ) .
o regulations and voluntary codes concerning margetin
Communications |G4-PR7 o ) . . . NA None in 2015
communications, including advertising, promotiongda
sponsorship, by type of outcomes
) Total number of substantiated complaints regarding [4.1.5. Compliance with )
Customer privacy |G4-PR8 ] } 43 p.S1~S4 None in 2015
breaches of customer privacy and losses of custdatar |Regulatory Requirements
Monetary value of significant fines for non-compiéz ) _
] . . } o 4.1.5. Compliance with }
Compliance G4-PR9  |with laws and regulations concerning the provisiod use 43 p.S1~S4 None in 2015

of products and services

Regulatory Requirements
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8.3.Independent Third-Party Assurance Statement

BUREAU
VERITAS

INDEPENDENT ASSURANCE STATEMENT

To: The Stakeholders of MACRONIX INTERNATIONAL CO., LTD.

Introduction and objectives of work

Bureau Veritas Certification Taiwan has been engaged by MACRONIX INTERNATIONAL
CO., LTD. to conduct an independent assurance of its CORPORATE SOCIAL
RESPONSIBILITY REPORT FOR 2015. This Assurance Statement applies to the related
information included within the scope of work described below.

This information and its presentation in the CORPORATE SOCIAL RESPONSIBILITY
REPORT FOR 2015 are the sole responsibility of the management of MACRONIX
INTERNATIONAL CO., LTD. Bureau Veritas was not involved in the drafting of the Report.
Our sole responsibility was to provide independent assurance on its content.

Scope of work

The assurance process was conducted in line with the requirements of the Assurance
Standard AA1000AS (2008) Type 1 with Moderate assurance. The scope of work included:

= Data and information included in CORPORATE SOCIAL RESPONSIBILITY REPORT
FOR 2015 from 1* January, 2015 to 31% December, 2015;

= Appropriateness and robustness of underlying reporting systems and processes,
used to collect, analyse and review the information reported;

= Evaluation of the Report against the main principles of the AA1000 Assurance
Standard (2008)’
o Inclusivity

o Materiality
o Responsiveness

» Evaluation of the Report against the principles of Stakeholder Inclusiveness,
Sustainability Context, Materiality, Completeness, Balance, Comparability, Accuracy,
Timeliness, Clarity, and Reliability, as defined in the GRI Sustainability Reporting
Guidelines G4.

Methodology
As part of its independent assurance, Bureau Veritas undertook the following activities:

' Published by AccountAbility: The Institute of Social and Ethical Accountability
http://iwww.accountability.org
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= Interviews with relevant personnel of MACRONIX INTERNATIONAL CO., LTD. - 12
employees interviewed, including remote interview;

= Review of documentary evidence produced by MACRONIX INTERNATIONAL CO.,
LTD;

= Review performance data listed in report with sampling basis;

= Review of MACRONIX INTERNATIONAL CO., LTD. data and information systems
for collection, aggregation, analysis and review.

=  Site visit to headquarter and sites in Hsinchu, Taiwan;

Our work was conducted against Bureau Veritas' standard procedures and guidelines for
external Assurance of Sustainability Reports, based on current best practice in independent
assurance.

The work was planned and carried out to provide reasonable, rather than absolute assurance
and we believe it provides a reasonable basis for our conclusions.

Our findings
On the basis of our methodology and the activities described above, it is our opinion that:

= The information and data included in CORPORATE SOCIAL RESPONSIBILITY
REPORT FOR 2015 are accurate, reliable and free from material mistake or
misstatement;

= The information is presented in a clear, understandable and accessible manner;

=  MACRONIX INTERNATIONAL CO., LTD. has established appropriate systems for
the collection, aggregation and analysis of relevant information;

= The Report properly reflects the organisation’s alignment to and implementation of
the AA1000 Assurance Standard (2008) principles of Inclusivity, Materiality and
Responsiveness in its operations;

= The progress in managing material issues has been witnessed as part of the
assurance.

Alignment with the principles of AA1000AS (2008)
Materiality

The Report addresses the range of environmental, social and economic issues of concern
that MACRONIX INTERNATIONAL CO., LTD. has identified as being of highest material
importance.

Inclusivity

TTE
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MACRONIX INTERNATIONAL CO., LTD. has processes in place for identifying a range key
stakeholders including socially responsible investors, clients, employees, supply chain and
local community; and, in this report, covering a range of aspects such as Economic, Social
and Environment.

Responsiveness

MACRONIX INTERNATIONAL CO., LTD. is responding to those issues it has identified as
material and demonstrates this in its policies, objectives, indicators and performance targets.

Key areas for ongoing development

Based on the work conducted, we recommend MACRONIX INTERNATIONAL CO., LTD. to
consider the following:

= Top management involvement of social responsibility topics could be enhanced.
(COMPLETENESS)

= The organization could extend the stakeholder engagement process to formally capture
stakeholders’ concerns and views in a structured manner across the organisation;
(MATERIALITY)

= The business should continue its efforts in actively integrating principles of Corporate
Responsibility into its management structures and day-to-day operations, by integrating
them into existing management systems and business processes; (COMPLETENESS)

= The organization could improve the responsiveness to economic aspects that key
stakeholders concerned. (RESPONSIVENESS)

Evaluation against Global Reporting Initiative (GRI) G4 Sustainability Reporting
Guidelines

Bureau Veritas undertook an evaluation of CORPORATE SOCIAL RESPONSIBILITY
REPORT FOR 2015 against the G4 Sustainability Reporting Guidelines. This included cross
checking the GRI index table against all the reference documents to provide an opinion on the
self-declared GRI in accordance ‘core’ option.

Based on our work, it is our opinion that CORPORATE SOCIAL RESPONSIBILITY REPORT
FOR 2015 has been prepared in accordance with the GRI Reporting Framework including
appropriate consideration of the Reporting Principles and necessary indicators to meet the
requirements of GRI in accordance ‘core’ option.

Limitations and Exclusions
Excluded from the scope of our work is any assurance of information relating to:

= activities outside the defined reporting period and scope;

= statements of position, opinion, belief and / or aspiration;

= any information hyperlinked from the web-based Report via http://www.macronix.com/en-
us/CSR/CSRReport/Pages/default.aspx.

T7e
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Much of the operating financial data in this Report is taken from MACRONIX
INTERNATIONAL CO., LTD., Annual Reporting and accounts, which is separately audited by
an external auditor and therefore excluded from the scope of the Bureau Veritas assurance.

This independent statement should not be relied upon to detect all errors, omissions or
misstatements that may exist within the Report.

Statement of independence, impartiality and competence

Bureau Veritas is an independent professional services company that specialises in Quality,
Health, Safety, Social and Environmental management with almost 185 years history in
providing independent assurance services. Bureau Veritas 2015 full year revenues reached
4.6 billion euros. The Group's adjusted net profit for 2015 reached 420 million euros.

Bureau Veritas has implemented a Code of Ethics across the business to maintain high
ethical standards among staff in their day to day business activities. We are particularly
vigilant in the prevention of conflicts of interest.

No member of the assurance team has a business relationship with MACRONIX
INTERNATIONAL CO., LTD., its Directors or Managers beyond that required of this
assignment. We have conducted this verification independently, and there has been no
conflict of interest.

The assurance team has extensive experience in conducting assurance over environmental,
social, ethical and health and safety information, systems and processes, has over years
combined experience in this field and an excellent understanding of Bureau Veritas standard
methodology for the Assurance of Sustainability Reports.

Bureau Veritas Certification Taiwan
3F-B, No. 16, Nanjing E. Rd., Sec. 4, Songshan District, Taipei 10553 , Taiwan R.O.C.
26" May., 2016
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